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MOTO 

 

"Karena sesungguhnya sesudah kesulitan itu ada kemudahan. Sesungguhnya 

sesudah kesulitan itu ada kemudahan" (Surat Al-Insyirah Ayat 5-6) 

 

“Physical beauty does nothing but satisfy physical needs. Only those with real 

substance can satisfy the hearts, minds, and souls of others” (Vex King) 

 

“You are the author of your future. Write about what you desire and live your 

story” (Vex King) 
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