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MOTTO 

 

“The satisfactions come from the Journey 

itself, and not the destination.” 

 

“There will be times when you succeed and 

times when you fail. So, wasting your time 

doubting if you'll be successful or not, is 

pointless. Just put one foot in front of the 

other, control what you can control, and then 

see what the outcome is." 

 

“Allah is Intentional. What is meant to be, is 

meant to be” 
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