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MOTTO

“Set your goals based on the stars in the sky, unlike ship lights that come
and go.”

“Allah does not burden a person but according to his ability.”

(Al - Bagarah 286.)

“When your heart is restless and anxious, do not worry about it. Just face
the situation with patience because with difficulty will come ease.”

“Whoever goes out to seek knowledge will be on the path of Allah until
he returns.”

(HR Tirmidzi)

We will be faced with many situations. Good, wrong, happy, and sad will
come and go. However, remember Allah regardless of our conditions and
situations.

The trials of your life are not to test your strength. However, measure
your sincerity in asking for help from Allah.

(Ibnu Qoyyim)

“Do not let your resolve weaken. Know that Allah's help comes
according to your desires. Muslims have nothing to fear as long as they

have Allah's help.”

(Khalid Bin Walid)
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