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MOTTO 
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-Unknown- 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



vi 
 

KATA PENGANTAR 

 

Assalamualaikum Wr. Wb. 

 Segala puji syukur penulis panjatkan atas kehadirat Allah SWT yang 

dengan senantiasa memberikan rakhmat dan hidayah-Nya, tidak lupa Shalawat 

serta salam senantiasa tercurahkan kepada Nabi Muhammad SAW sehingga 

penulis dapat menyelesaikan skripsi berjudul “Rekomendasi Kuliner Ala 

@KulinerYogya Melalui Instagram Tahun 2020” guna memperoleh gelar Sarjana 

Strata 1 di Prodi Ilmu Komunikasi, Fakultas Ilmu Sosial dan Ilmu Politik, 

Universitas Muhammadiyah Yogyakarta. 

 Penulis menyadari bahwa dalam proses penulisan skripsi ini tidak dapat 

berjalan dengan lancar tanpa ada bantuan dari pihak-pihak yang luar biasa sangat 

membantu serta membimbing. Penulis ingin mengucapkan terimakasih kepada :  

1. Bapak Haryadi Arief Nuur Rasyid, S.IP., M.Sc., selaku Ketua Prodi Ilmu 

Komunikasi, Universitas Muhammadiyah Yogyakarta. 

2. Mbak Ayu Amalia, S.Sos., M.Si. selaku dosen pembimbing saya yang 

memberikan bimbingan serta kemudahan pada saat proses penulisan. 

3. Ibu Sovia Sitta Sari, S.IP, M.Si, dan Mas Erwan Sudiwijaya, S.Sos., 

MBA., MA. selaku dosen penguji saya, terima kasih untuk saran serta 

masukannya sehingga penulis dapat menyelesaikan skripsi dengan baik. 

4. Seluruh Dosen, Tata Usaha, Karyawan, dan Staff Prodi Ilmu Komunikasi 

Universitas Muhammadiyah Yogyakarta. 

 



vii 
 

 

 

 

 



viii 
 

 

 

DAFTAR ISI 

 

HALAMAN PENGESAHAN .................................................................................. i 

HALAMAN PERNYATAAN ................................................................................ ii 

HALAMAN PERSEMBAHAN............................................................................. iii 

MOTTO................................................................................................................... v 

KATA PENGANTAR ........................................................................................... vi 

DAFTAR ISI ........................................................................................................ viii 

DAFTAR GAMBAR ............................................................................................. xi 

DAFTAR TABEL ................................................................................................ xiii 

DAFTAR BAGAN............................................................................................... xiv 

ABSTRAK ............................................................................................................ xv 

ABSTRACT ......................................................................................................... xvi 

BAB I ...................................................................................................................... 1 

PENDAHULUAN................................................................................................... 1 

A. Latar Belakang Masalah ............................................................................... 1 

B. Rumusan Masalah ...................................................................................... 17 

C. Tujuan Penelitian ....................................................................................... 17 

D. Manfaat Penelitian ..................................................................................... 18 

1. Manfaat Teoritis ..................................................................................... 18 

2. Manfaat Praktis ....................................................................................... 18 

E. Kajian Teori ............................................................................................... 18 



ix 
 

1. Integrated Marketing Communication (IMC) ........................................ 18 

2. Promosi Online ....................................................................................... 21 

3. Promosi Melalui New Media (Media Baru) ........................................... 22 

4. Foodstagram........................................................................................... 30 

F. Metode Penelitian....................................................................................... 34 

1. Jenis Penelitian ....................................................................................... 34 

2. Objek Penelitian ..................................................................................... 35 

3. Teknik Pengumpulan Data ..................................................................... 35 

4. Teknik Analisis Data ..................................................................................... 38 

5. Uji Validitas Data .......................................................................................... 39 

BAB II ................................................................................................................... 41 

GAMBARAN UMUM OBJEK PENELITIAN .................................................... 41 

A. Profil dan Sejarah @KulinerYogya ............................................................ 41 

B. Influencer Kuliner di Media Sosial ............................................................ 44 

BAB III.................................................................................................................. 52 

SAJIAN DATA DAN PEMBAHASAN ............................................................... 52 

1. Promosi Melalui New Media (Media Baru) ............................................... 53 

2. Foodstagram .............................................................................................. 80 

3. Unique Selling Proposition (USP) ............................................................. 98 

4. Faktor Pendukung dan Penghambat ......................................................... 107 

BAB IV ............................................................................................................... 110 

PENUTUP ........................................................................................................... 110 

A. Kesimpulan .............................................................................................. 110 

B. Saran ......................................................................................................... 111 

DAFTAR PUSTAKA ......................................................................................... 113 



x 
 

LAMPIRAN ........................................................................................................ 124 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xi 
 

DAFTAR GAMBAR 

 

Gambar 1.1 Data Jumlah Pengguna Internet di Indonesia............................... 2 

Gambar 1.2 Instagram Reach Rankings Worldwide 2020 ............................... 6 

Gambar 1.3 Instagram Audience Overview Indonesia 2020 ........................... 7 

Gambar 1.4 Akun Instagram @KulinerYogya ............................................... 10 

Gambar 1.5 Unggahan Konten Promosi Kuliner @KulinerYogya ................ 11 

Gambar 2.1 Profil Instagram @KulinerYogya .............................................. 41 

    Gambar 2.2 Profil Akun @Promodiyogya .................................................... 42 

    Gambar 2.3 Profil Akun @Bukumenujogja .................................................. 43 

Gambar 2.4 Instagram @Anakjajan .............................................................. 47 

Gambar 2.5 Profil YouTube Nex Carlos ....................................................... 48 

Gambar 2.6 Profil TikTok @Mgdalenaofficial ............................................. 49 

Gambar 3.1 Akun @KulinerYogya Join Instagram Tahun 2013 dan Jumlah 

Followers 421 ribu ......................................................................................... 65 

Gambar 3.2 Data Pengguna Internet Indonesia Tahun 2020 ......................... 67 

Gambar 3.3 Data Pengguna Instagram Indonesia Tahun 2020 ..................... 68 

Gambar 3.4 Promosi Kuliner Tradisional Ala @KulinerYogya .................... 72 

Gambar 3.5 Promosi Kuliner Kaki Lima Ala @KulinerYogya ..................... 73 

Gambar 3.6 @KulinerYogya Balas Komentar dengan Followers Melalui 

Komentar ....................................................................................................... 75 

Gambar 3.7 @KulinerYogya Balas Komentar dengan Followers Melalui DM 

(Direct Message)............................................................................................ 76 

Gambar 3.8 Komentar Followers Pada Postingan @KulinerYogya .............. 82 

Gambar 3.9 Hashtag @KulinerYogya ........................................................... 83 

Gambar 3.10 Keterangan Lokasi Unggahan @KulinerYogya ....................... 84 



xii 
 

Gambar 3.11 Like Followers @KulinerYogya .............................................. 86 

Gambar 3.12 @KulinerYogya Mentions Akun Instagram Produk ................ 87 

Gambar 3.13 Analytics Posting Time @KulinerYogya Tahun 2020 ............. 88 

Gambar 3.14 Analytics Average Post @KulinerYogya Tahun 2020 ............. 90 

Gambar 3.15 Analytics Hashtags @KulinerYogya Tahun 2020 ................... 91 

Gambar 3.16 Analytics Hashtag Variation @KulinerYogya Tahun 2020 ..... 92 

Gambar 3.17 Hashtags yang digunakan @KulinerYogya ............................. 93 

Gambar 3.18 Analytics Content @KulinerYogya Tahun 2020 ...................... 94 

Gambar 3.19 Analytics Most Engaging Content Type @KulinerYogya Tahun 

2020 ............................................................................................................... 95 

Gambar 3.20 Post Performance @KulinerYogya Tahun 2020 ..................... 96 

Gambar 3.21 Konten @KulinerYogya dengan Engagements Tertinggi Tahun 

2020 ............................................................................................................... 97 

 

 

 

 

 

 

 

 

 



xiii 
 

DAFTAR TABEL 

Tabel 1.1  Kompetitor Foodstagram @KulinerYogya .................................. 15 

Tabel 3.1 Unggahan Promosi Ala @KulinerYogya ....................................... 58 

Tabel 3.2 Gimmick @KulinerYogya ............................................................ 103 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiv 
 

DAFTAR BAGAN 

3.1 Bagan Alur Rekomendasi Kuliner Ala @KulinerYogya ......................... 78 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


