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Abstract

In a globalization era, competition is strength in the world. Similar with
transportation or service, Many service enterprice public transportation, added new
publik transportation, make strength competition. We have to know factors that
influence someone make a dicision to use transportation service.

Consumer behaviour is as individu activity that direct involved to get and use a
good and service. This research use theory of planed behaviour for see intention
consumer ride transportation service RAHARJA BUS and as basic to make strategic
dicision by company.

This study has objectives to know influence attitude toward behaviour, subjektif
norm and perceived behavioural control toward intention consumer ride
transportation service RAHARJA BUS executive class. The respondents in this
research are consumer of transportation service RAHARIA BUS executive class in
Jogjakarta.

This research used questioner as an instrument for collecting primary data and
the 150-samples selection carried out by judgement sampling. We used multiple
regression analysis to know the influence of attitude toward behaviour, subjektif
norm and perceived behavioural control toward intention consumer.

Results indicate that attitude toward behaviour have no significant influence on
intention consumer ride transportation service RAHARJA BUS executive class, while
subjektif norm and perceived behavioural control have significant influence on
intention consumer ride transportation service RAHARJA BUS executive class.
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