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QS Al-Insyirah 94:5-6

"Indeed, after difficulties there are conveniences, actually after difficulties there is

ease."
8, e de L% s @
\)S.i\j W) 7 (:SA;’_JJ )
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“"Believe in Allah, then He will guide you. Indeed, Allah knows everything.”

"Time is like a sword. If you do not use it well, then it will use you."

— HR.Muslim

"How hard we try, we can never 'buy' time. All we can do is use time wisely"

— Napoleon Hiell
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