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INTISARI

Penelitian ini berjudul “Analisis Sikap Konsumen Sepeda Motor Yamaha
Jupiter MX 135 LC Di Kabupaten Banjarnegara, dimana penelitian ini bertujuan
untuk menganalisis sikap konsumen terhadap produk sepeda motor yamaha
MX135 LC, menganalisis apakah ada perbedaan sikap konsumen terhadap motor
Yamaha Jupiter MX 135 LC berdasarkan karakteristik responden dan kelompok
referensi, menganalisis apakah ada pengaruh antara sikap terhadap perilaku
pembelian konsumen dan menganalisis apakah ada hubungan antara sikap dengan
kepuasan konsumen pada produk sepeda motor Yamaha Jupiter MX 135 LC.

Objek dalam penelitian ini adalah orang yang sedang dan pernah
menggunakan produk sepeda motor Yamaha Jupiter MX 135 LC berdomisili di
kabupaten Banjarnegara. Sampel dipilih secara purposive sampling sebanyak 100
orang responden, dengan cirri-ciri sample adalah orang yang sedang
menggunakan sepeda motor Yamaha Jupiter MX 135 LC minimal 2 bulan. Alat
analisis data yang digunakan meliputi : metode fishbien, analisis che square,
regresi linier sederhana dan korelasi kontingensi.

Hasil penelitian ini menunjukan bahwa menggunakan metode fishbien
bahwa secara keseluruhan konsumen memiliki sikap positif dan masuk dalam
kategori baik terhadap atribut-atribut Yamaha Jupiter MX 135 LC. Hasil uji che
square menunjukan tidak terdapat perbedaan sikap konsumen terhadap produk
sepeda motor Yamaha Jupiter MX 135 LC berdasarkan kelompok referensi dan
karakteristik responden. Hasil pengujian koefisien regresi secara parsial
menunjukan sikap berpengaruh terhadap perilaku pembelian konsumen. Hasil
pengukuran korelasi kontingensi menunjukan adanya hubungan yang kurang erat
antara sikap dengan kepuasan konsumen.

Kata Kunci : sikap, perilakn pembelian, kepuasan.
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ABSTRACT

This research be entitled “Analysis of Consumer Attitude for Yamaha
Jupiter MX 135 LC Motorcycle in Banjarnegara Residence ™, which this research
as a purpose for analysis consumer attitude to product of Yamaha Jupiter MX 135
LC motorcycle, analyze which are there different of consumer attitude to Yamaha
Jupiter MX 135 LC motorcycle based on respondent characteristic and reference
group, analyze are there influence between attitude to behavior of consumer
buying and analyze are there correlation between altitude with consumer
satisfying at product Yamaha Jupiter MX 135 LC motorcycle.

The object in this research are the people who involve the use of product
of Yamaha Jupiter MX 135 LC motorcycle and that people live in Banjarnegara
residence. The sample selection with purposive sampling amount 100 respondent
people, with sample characteristic are people who the use of Yamaha Jupiter MX
135 LC motorcycle with the minimal time 2 month. The instrument in data
analyzed consist : Fishbein Methods, Chi Square analyzed, Linier Simple
Regression and contingency correlation. '

The result of this research indicate with the use of fishbein methods, so we
can know that all of consumer have positive attitude and classifying a good
category to some variable in Yamaha Jupiter MX 135 LC. The result of Chi
Square test indicate that there are not different of consumer attitude to motorcycle
product of Yamaha Jupiter MX 135 LC based on reference groups and respondent
characteristic. The result of Regression Coefficient with partial indicate the
attitude influence to behavior of consumer buing. The result of measuring
contingency correlation indicate there correlation which not strong between
attitude with consumer satisfying,

Key words : Attitude, Buying Behavior, Satisfying
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