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ABSTRACTION

Deregulasi in air transport sector result so much appearance companys of
airlines in Indonesia. Particularly again, Yogyakarta which can be told as ' Small
Indonesia’ representing town of intention of Indonesia society alone cven
international society. As town of intention is assorted of importance from
strarting berwisata, education and also business cause Yogyakarta peeped at by
companys of domestic airlines and also from country defect overseas alias. Last
step into Yogyakarta is overseas property firm, that is Malaysia Airlines in the
year 2005 where previously Adam Air have entered beforehand. In this time, in
Yogyakarta there are 10 local airtines ( Garuda Indonesia of Airways, Lions Air,
Trigana Air, Bouraq Airways, Batavia Air, Merpati Airlines, Deraya, Mandala of
Airlines, Wings Air, and Adam Air) and also 1 overseas firm that is Malaysia
Airlines.

So much companys him of a kind force Adam Air have to can ' steal’
attention or can master its cutomer marrow because it is true before Adam Air
enter Yogyakarta that is in the year 2003, this business market segment have
intricate so and emulation become very tight. Added again mentioned deregulasi
cause every person who at first unable to go with plane now whoever can enjoy
journey use plane because of it is true plane ticket price now have been reached.

Within more or less 2 year, Adam Air Yogyakarta can compeie and even
exceed Lion Air as leader market for the compartment of middle up market. This
matter proved by fact that in the early operating Adam Air only serving air
transport with route of Yogyakarta-Jakarta PP 2 times one day. But now Adam
Air have served air transport counted 5 times one day with same route. Logically,
meaning since early operating Adam Yogyakarta from month to month always
experience of the make-up of the amount of passenger ( occupancy passenger)
what always reside in] gyration 90 % each;every its air transport.

What reached by Adam Air that pursuant to this research because of by
several things, that is a. Adam Air communicate it self through media of below
the line ( neon box in large size) in each;every agent of travel b. Adam Air can
communicate it self effectively moment to the number of commercial plane
falling it is of course by reliing on operated armada, like Boeing 737-300, 400,
and 500 c. Ticket price which is relative reached in its own market segment where
this sector is supported with add value capable to give excellence to consumer
(interaktif games, freshment in ticket reservation), and d. Feel vexedly of
passenger by what on the market by Adam Air o pass positioning..

This research try to give landscape how selected marketing
communications strategy of Adam Air Yogyakarta as new comer in business of
airline.
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