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untuk memperoleh gelar kesatjanaan di suatu Perguruuan Tinggi, dan sepanjang
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diterbitkan oleh orang lain, kecuali yang secara tertulis diacu dalam naskah ini dan

disebutkan dalam daftar pustaka.

Yogyakarta, 2 Jarmari 2007

Budi Santoso
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INTISARI

Tujuan utama dalam penelitian ini adalah untuk mengukur hubungan antara
gaya pengambilan keputusan konsumen dan gaya pembelajaran individual. Penelitian
ini mendukung asumsi bahwa terdapat hubungan yang signifikan antara gaya
pengambilan keputusan konsumen dan gaya pembelajaran individual.

Beberapa sumber menyatakan bahwa proses pengambilan keputusan dan proses
pembelajaran merupakan suatu gejala yang berhubungan. Proses pembelajaran dan
proses pengambilan keputusan tidak dapat diamati secara langsung. Kita hanya
menginformasikan suatu situasi yang diarahkan pada karakteristik pengambilan
keputusan konsumen dan pembelajaran yang relevan. Medel gaya pembelajaran
menurut Kol’bs 1984 digunakan 4 jenis karakteristik pembelajaran. Model gaya
pembelajaran menurut Sproles 1990 diperkenalkan dengan 8 macam karakteristik.

Seratus orang sebagai responden, mereka adalah mahasiswa fakultas ekonomi
Universitas Muhammadiyah Yogyakarta dan tinggal di Daerah Istimewa Yogyakarta
dijadikan sampel dalam penelitian ini.

Implikasi yang penting pada penelitian ini adalah adanya hubungan yang
signifikan antara gaya pengambilan keputusan konsumen dan gaya pembelajaran
individual di Universitas Muhammadiyah Yogyakarta.

Kata Kunci: Gaya Pengambilan Keputusan Konsumen ((Perfectionist, High-Quality-
Conscious Consumer), (Brand-Conscious, Price-Equals-Quality
Consumer),(Novelty and Fashion-Conscious Consumer),(Recreational
and Shopping-Conscious Consumer),(Price Concious, Value-for-Money
Consumer), (Impulsive, Careless Consumer),(Confused by Overchoice
Consumer) (Habitual, Brand-Loyal Consumer)) dan Gaya Pembelajaran
Individual (Concrete Experience (CE), Reflective Observation (RO),
Abstract Conceptualizdtion (AC), Aetive Experimental (AE)).
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ABSTRACT

The major purpose of research is to measure relationship between decision
making style and individual learning style. The research support an assumption that
there is a relation of significant between decision making style and individual
learning style.

Many references suggesting that decision process and learning process are a
related phenomena. Learning process and decision making process cannot directly
observed. We just infer from situation that are directed to relevan decision making
characteristics and learning characteristics. Kolb's learning style model that is
published in 1984 is used to measure 4 learning characteristics. Sproles decision
making style model that is published in 1990 is used to measure 8 decision making
characteristics.

One hundred responden those are, students ecomomic faculty University of
Muhammadivah Yogyakarta and living at Daerah Istimewa Yogyakata in volved in
this research.

The important implication of research findings is relation of significant
between individual leaning style and decision making style at the University
Muhammadiyah of Yogyakarta.

Key Words: Decision Making Consumer Style ((Perfectionist, High-Quality-
Conscious  Consumer),(Brand-Conscious, Price-Equals-Quality
Consumer), (Novelty and Fashion-Conscious Consumer), (Recreational
and Shopping-Conscious Consumer),(Price Concious, Value-for-
Money Consumer), (Impulsive, Careless Consumer),(Confused by
Overchoice Consumer),(Habitual, Brand-Loyal Consunter)) and
Learning Individual Style (Concrete Experience (CE), Reflective
Observation (RO), Abstract Conceptualization (AC), Active
Experimental (AE)).
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