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INTISARI

Penelitian ini adalah untuk mengukur kemampuan setiap variabel merek
(brand awareness, brand association, perceived quality dan brand loyalty ) pada
produk rokok Djarum Black dalam membangun suatu ekuitas merek yang mampu
menciptakan nilai bagi pelanggan dan bagi perusahaan.

Dari hasil Penelitian ini didapat hasil analisis regresi linear berganda yang
menghasilkan koefTisien regresi bersifat positif dan signifikan. Dengan demikian
dapat dikatakan bahwa variabel Brand Awareness, varibel Brand Association,
variabel Perceived Quality dan variabel Brand Loyalty berpengaruh secara positif
dan signifikan terhadap Brand Equity. Dan dari hasil uji regresi secara parsial
menunjukkan bahwa variabel Brand Awareness berpengaruh signifikan terhadap
Brand Equity, variabel Brand Association berpengaruh signifikan terhadap Brand
Equity, variabel Perceived Quality berpengaruh signifikan terhadap Brend Equity
dan variabel Brand Loyalty berpengaruh signifikan terhadap Brand Equity.
Sementara itu koefisien deternimasi Adjusted (R’) menunjukkan bahwa nilai
sebesar 0,548 ini berarti bahwa sekitar 55 % Brand Equity dapat dijelaskan oleh
variabel Brand Awareness, variabel Brand Association, variabel Perceived
Quality dan variabel Brand Loyalty sedangkan sisanya sekitar 45,2% dipengaruhi
oleh variabel lain yang tidak diteliti dalam penelitian ini.

Dari analisis. ekuitas merek top of mind Djarum Black menempati posisi
kedua untuk kategori rokok di kelasnya, brand recall dari produk Djarum black
menempati posisi ketiga. Dari analisa perceived quality yang digambarkan dalam
Diagram Cartesius didapatkan bahwa sebagian besar elemen pada atribut Djarum
Black sudah seimbang antara performar.ce dengan importencenya. Dari analisa
brand loyalty diketahui bahwa konsumen membeli rokok Djarum Black karena
memang suka terhadap merk-nya (liking the brand).

Kata Kunci : brand awareness, brand association, perceived quality dan brand
loyalty, Brand Equity
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ABSTRACT

This research to analyze the capability of variables of brand equity such as
brand awareness, brand association, perceived quality, and brand loyalty on
cigarette product of Djarum Black to build a brand equity which capable to create
value to the customer and to the company.

According to result of simultaneity regression indicated that the variable
brand awareness, brand association, perceived quality, and brand loyalty has
significant influences to the brand equity. And according to result of partially
regression indicater that variable brand awareness has significant influences to the
brand equity, the variable brand association has significant influences to the brand
equity, the variable perceived quality has significant influences to the brand
equity, the variable brand loyalty has significant influences to the brand equity.
Meanwhile adjusted R square coefficient show that the value 0,548 it’s mean that
about 55% of brand equity can be explained by variables brand awareness, brand
association, perceived quality, and brand loyalty an about 45% influenced by
others variablewhich are didn’t analyzed in this research’

From the analyze of brand equity the top of mind Djarum black on the
second position for it’s class category, Brand recall Djarum black on the third
position. From perceived Quality in chart cartesius show that most of element
from Djarum Black are balance between performance with importance. From
analyze of brand loyalty show that customer buy Djarum Black cause they like to

the brand.

Keywords : brand awareness, brand association, perceived quality, brand loyalty,
and brand equity :
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