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KONSTRUKSI MEDIA ATAS SOSOK SUSILO BAMBANG 

YUDHOYONO DALAM IKLAN MEDIA CETAK VERSI 

KEBERHASILAN PEMERINTAH DAN ISU KORUPSI  

(Analisis Semiotika terhadap Iklan Politik Partai Demokrat pada Harian 

Kompas) 

Tahun Skripsi : 2009 + 135 Halaman + 7 Gambar + 9 Tabel 

Daftar Kepustakaan : 23 Buku (1980  2005) + 1 Skripsi + 2 Media Cetak + 2 

Sumber Online  

 

Fenomena iklan kampanye selalu marak tiap kali memasuki masa  masa pemilu. 

Iklan  iklan kampanye dari berbagai partai politik bisa dengan mudah kita 

temukan di tiap sudut kota dan di berbagai media massa. Guna memahami 

masalah ini, Dan Nimmo (Meadow, 1980: 169) menyebutkan bahwa terdapat dua 

ciri utama dari political advertising yakni image creation dan image reflection, 

yang secara garis besar yakni menciptakan kesan positif kandidat yang diusung 

dalam iklan tersebut. Berdasarkan hal tersebut, peneliti mengambil tema analisis 

terhadap iklan kampanye partai politik berkaitan dengan konstruksi makna 

terhadap salah satu kandidat yang tengah gencar melakukan kampanye di media 

Konstruksi Media Atas Sosok Susilo 

Bambang Yudhoyono dalam Iklan Media Cetak Versi Keberhasilan Pemerintah 

dan Isu Korupsi lam 

perjalananya sempat menuai kritikan dari berbagai pihak terutama dari para 

pesaingnya. Iklan yang dianalisis meliputi 4 buah iklan Partai Demokrat yang 

dimuat dalam harian Kompas, dengan mengambil dua tema utama yakni tentang 

keberhasilan pemerintah dan isu menyangkut pemberantasan korupsi. Penelitian 

ini menggunakan analisis semiotika Roland Barthes dengan pertimbangan bahwa 

pendekatan ini tepat digunakan untuk menganalisis bentuk  bentuk konstruksi 

baru yang ditawarkan lewat media. Acuan teoritis dalam penelitian ini terbagi 

kedalam tiga bagian yakni grand theory menggunakan paradigma interpretatif, 

middle theory dengan menggunakan tradisi semiotika serta applied theories 

dengan menggunakan konstruksi realitas media, media dan ideologi, serta 

political advertising. Berdasarkan analisis yang telah dilakukan, maka peneliti 

menemukan beberapa temuan berkaitan dengan konstruksi makna atas sosok 

Susilo Bambang Yudhoyono (SBY) yang meliputi, konstruksinya sebagai 

Presiden yang berhasil memimpin pemerintahan periode 2004  2009 dan sosok 

presiden yang memiliki komitmen tinggi membela rakyat dengan indikator 

kebijakannya menurunkan harga Bahan Bakar Minyak, Subsidi pendidikan yang 

ditingkatkan serta keberhasilannya dalam menuntaskan kasus  kasus korupsi. 

Selain itu, diperoleh beberapa bentuk mitos diantaranya adalah tentang heroisme 

SBY, keramahan serta kewibawaan sang presiden. 

Kata kunci : Konstruksi + Iklan Politik + Media Cetak + Semotika 
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MEDIA CONSTRUCTION OF SUSILO BAMBANG YUDHOYONO FIGURE 

IN PRINT MEDIA ADVERTISING ABOUT GOVERNMENT 

ACHIEVEMENT AND CORRUPTION ISSUE 

(Semiotic Analysis to Political Campaign of Democrat Party in Kompas Daily 

Newspaper) 

Year of Thesis : 2009 + 135 Pages + 7 Images + 9 Tabels 

References : 23 Books (1980  2005) + 1 Thesis + 2 Newspapers + 2 Online 

Sources  

 

Political campaigne advertising phenomenon is always quite increase each time 

we entering general election moment. This is the condition that illustrated in 

many national mass media lately. Several political campaigne advertisings from 

many political parties can be found easily in every city corners and every mass 

media. In order to analyze this isue, Dan Nimmo (Meadow, 1980: 169) argue that 

there are two characteristics of political advertising, there are image creation and 

image reflection, that generally mean creating positif image of the candidate. 

Based on these assumptions, researcher pick one issue especially analysis to 

political campaigne advertising that related with construction of meaning to one 

of candidate which advertised in mass media. This analysis has been designed 

o Bambang Yudhoyono dalam Iklan 

exciting to analyze because there are many negative respons come from their 

competitors. The advertising that will be analyzed are encompasses 4 pieces 

Democrat Party which advertised in Kompas daily, and with two main issues 

there are about government achievement and corruption issue. This research 

using semiotic analysis from Roland Barthes which considerate that it will be 

more effective to analyze new construction of meaning that contain in Democrat 

Party advertising. In order to make this research more valid, so the researcher 

use several references, including interpretive paradigm in grand theory, semiotic 

tradition in middle theory, and several applied theories there are media reality 

construction, media and ideology, and about political advertising. The researcher 

gain several findings that resulted from the research wich have been done related 

with construction meaning of Susilo Bambang Yudhoyono figure including their 

construction as a success president in 2004  2009 periods and their construction 

as the president who have high commitment to give the citizen welfare with 

indicators that can be seen through their policy in reducing fuel rate price and 

subsidizing education sector higher than before, and their success in solving 

corruption cases. Here also we have been found several myths labelled to him 

there are about Susilo Bambang Yudhoyono heroism, his friendy and their myth 

as the authority president. 

Key Words : Construction + Political advertising + Printed Media + Semiotic  
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