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Yogyakarta, 

     

Novia Anggreni Wijaya 



 

 

v 

 

MOTTO 

“Dan janganlah kamu iri hati terhadap karunia yang telah dilebihkan Allah kepada 

sebagian kamu atas sebagian yang lain.” 

 (Q.S An-Nisa: 32) 

“Janganlah kamu bersikap lemah dan janganlah pula kamu bersedih hati, 

padahal kamulah orang orang yang paling tinggi derajatnya jika kamu beriman.”  

(Q.S Al Imran: 139) 

“Bersabarlah kamu dan kuatkkanlah kesabaranmu dan tetaplah bersiap siaga 

dan bertaqwalah kepada Allah supaya kamu menang.”  

(Q.S Al Imran: 200) 

“Everything can’t always be perfect. It’s okay. You’re doing great right now. The 

future doesn’t seem clear yet. Numerous plans hold you back.”  

(Dreamcatcher - Tension) 

“I’m fine if it takes a bit longer since I’m guided by the unchanging Polaris as I 

walk on” (Dreamcatcher - Polaris) 

“Nobody has a fixed path even if there are obstacles in front of me.”  

(Dreamcatcher – Sahara) 

“Failure is success’s base, let’s move forward friends.”  

(Dreamcatcher – Endless Night) 

“Dream, wherever you might be,it will be lenient. You will fully bloom,after all 

the hardships. Your beginnings will seem humble, so prosperous will your future 

be” (Agust D – So Far Away) 

“The me of yesterday, the me of today, the me of tomorrow, I’m learning how to 

love myself with no exceptions, it’s all me.”  

(BTS – Answer: Love Myself) 
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