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ABSTRAK

Universitas Muhammadiyah Yogyakarta
Fakultas Ilmu Sosial dan Ilmu Politik
Departemen Ilmu komunikasi
Konsentrasi Public Relations
Asmaniar Alidapratami
Implementasi Coke Farm 2010 Sebagai Program Corporate Social Responsibility 
Berbasis Community Development Pada Coca Cola Amatil Indonesia Area Jawa 
Tengah
Tahun Skripsi : 2012 +108 Halaman
Daftar Pustaka : 15 buku + 6 Sumber Internet + 4 Makalah Seminar

Salah satu program CSR yang cukup berhasil dilaksanakan PT. CCAI adalah 
Coke Farm yang berhasil menggabungkan 2 pilar CSR – CCAI, yaitu pilar lingkungan dan 
komunitas. Keberhasilan program coke farm ini tidak terlepas dari peran public relations
dalam pelaksanaan program Coke Farm.

Penelitian ini merupakan studi kasus yang mengambil informan/nara sumber 
adalah manager area CCAI dan Public Relations Jawa Tengah dengan lokasi di di CCAI 
area Ungaran Jawa Tengah Jl. Raya Soekarno-Hatta Km. 30, Ungaran, Jawa Tengah, 
Indonesia. Teknik pengumpulan data melalui wawancara, dokumentasi dan studi pustaka. 
Alat pengumpul data adalah peneliti, alat tulis, panduan wawancara dan alat-alat lainnya 
yang memungkinkan digunakan dalam penelitian. Alat analisis yang digunakan adalah 
analisis kualitatif dengan menggunakan teknik triangulasi sumber sebagai uji keabsahan 
data.  

Hasil penelitian ini adalah Program coke farm PT CCAI dilaksanakan di wilayah 
desa Harjosari dengan melibatkan masyarakat khususnya petani sebagai pelaksana program 
dan PT. CAAI sebagai penyedia fasilitas program. Peran public relations adalah
melaksanakan program melalui tahapan pertama, research and listening. Temuan dalam 
research tersebut adalah para petani di desa Harjosari memiliki keterbatasan skill dalam 
pengelolaan lahan pertanian yang berdampak pada tingkat pendapatan mereka yang masih 
rendah serta banyaknya lahan kosong yang tidak digarap oleh petani. Kedua, Planning and 
Decision dilakukan dengan menetapkan lahan pertanian untuk dimanfaatkan dalam 
pelaksanaan program coke farm dan membuat mekanisme pengaturan penggunaan lahan 
serta rencana pelaksanaan program dengan terlebih dahulu melakukan sosialisasi kepada 
warga dan petani. Ketiga communication and action melalui komunikasi yang aktif efektif  
terutama pada saat pelaksanaan program yang dimulai dari proses pelatihan atau skill
kepada petani, serta secara langsung dan bersama – sama dengan warga melakukan 
berbagai kegiatan coke farm di lapangan. Keempat, Evaluation dilakukan oleh public 
relations dengan mengamati dan mendata mengenai tingkat pendapatan petani serta tingkat 
kemampuan petani dalam bidang pertanian setelah mereka mengkuti program coke farm. 

Kata Kunci : Implementasi, Coke Farm, CCAI
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ABSTRACT

Muhammadiyah University of Yogyakarta
Faculty of Social and Political Sciences
Department of Communication Sciences
Concentration in Public Relations
Asmaniar Alidapratami
Implementation of Coke Farm 2010 as a Community Development-Based Corporate 
Social Responsibility Program at Coca-cola Amatil Indonesia of Central Java Area 
Tahun Skripsi : 2012 +108 Halaman
Daftar Pustaka : 15 buku + 6 Sumber Internet + 4 Makalah Seminar

One of CSR programs successfully implemented by PT. CCAI is Coke Farm, one 
that combines two pillars of CSR - CCAI; environment and community. This successful 
coke farm program is inseparable from the role of public relations in its implementation.
This research employed a case study method with the informants/ interviewees consisting 
of CCAI area managers and Public Relations of Central Java Area, located in CCAI of 
Ungaran Central Java on Jalan Soekarno-Hatta Km. 30, Ungaran, Central Java, Indonesia. 
The data collection techniques were interviews, documentation and literature review. Data 
collection tools were the researcher, writing instruments, interview guides and other tools
that may be used in research. The analysis employed a qualitative analysis method with 
triangulation technique of data sources as a data validity test.

The results indicated that the coke farm program of PT. CCAI implemented in rural
areas of Harjosari has involved the public, especially farmers as program implementers and
PT. CCAI as a provider of program facilities. The role of public relations is to implement 
the program through the first stage, research and listening. The findings illustrated the fact 
that the farmers in Harjosari have limited skills in farm management that affect their 
remaining low-income levels and the number of vacant lands that were left uncultivated.
Secondly, Planning and Decision were made by determining the agricultural land to be used
in the implementation of coke farm program and by making the land use regulatory 
mechanisms and plans for implementation of the program by outreaching the residents and 
farmers in the first place. Third, communication and action in an active and effective 
manner, especially in the implementation of the program that begins by the process of skill
training for farmers, as well as the direct implementation of various coke farm activities in 
the field together with the community. Fourth, evaluation was conducted by public relations
to observe and assess the level of farmers' income and their level of skills in agriculture
after their participation in the coke farm program.

Keywords: Implementation, Coke Farm, CCAI
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