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NIMCO Distro Clothing Company merupakan perusahaan yang
memproduks produk distro di Yogyakarta. Dengan semakin berkembangnya
kompetitor yang bergerak dalam bidang distro clothing, ternyata membuat target
kunjungan belanja dari segmen pasar yang telah ditetapkan belum bisa terpenuhi.
Maka dari itu diperlukan suatu strategi promosi agar perusahaan dapat mencapai
target penjualan dan mampu menghadapi para pesaingnya. Objek dari penelitian
ini adalah NIMCO Distro Clothing Company. Tujuan pendlitian ini adalah untuk
mendeskripsikan strategi promosi yang dilakukan oleh  NIMCO Distro Clothing
Company dalam menarik minat beli konsumen.

Metode penelitian yang digunakan vyaitu deskriptif, dengan jenis
penelitian kualitatif. Lokasi penelitian adalah NIMCO office yang beralamat di Jl.
Delima No. 52B, Condong Catur, Yogyakarta. Data diperolen dari hasil
wawancara langsung dengan 5 orang informan, yaitu owner, marketing, 2
konsumen tetap dan 1 calon konsumen NIMCO. Metode pengumpulan data
menggunakan wawancara dan Juga didukung dengan beberapa data dari
dokumentasi. Teknik analisis data yang digunakan adalah analisis data kualitatif.
Kemudian diuji dengan teknik keabsahan data menggunakan triangulasi sumber
data.

Dengan demikian, penulis melakukan penelitian mengenai strategi
promos pada NIMCO Distro Clothing Company dalam menarik minat beli
konsumen. Dari hasil penelitian ini dapat diketahui strategi yang digunakan adalah
dengan perencanaan, implementasi dan evaluasi. Sedangkan kegiatan promosi
yang dilakukan melalui promotion mix, yaitu sales promotion, direct marketing,
personal selling, sponsorsip dan advertising. Target konsumen yang ingin dicapai
juga sudah mengalami peningkatan di setigp tahunnya, hal ini menunjukkan
bahwa program-program promosi yang dijalankan NIMCO sudah cukup efektif.

Kata kunci: strategi promosi,bauran promosi,minat beli konsumen
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NIMCO Distro Clothing Company is a company that manufactures the
distro product in Y ogyakarta. By the developing of competitors which engaged in
distro clothing area, in the reality make to the targets of shopping visiting from
market segments that have been set have not been fulfill yet. Therefore, it needs a
promotion strategy for the company to achieve sales targets and able to confront
with its competitors. The object of the research is NIMCO Distro Clothing
Company. The purpose this research is to describe the promotion strategies
undertaken by NIMCO Distro Clothing Company in attracting consumer buying
interest.

The research method used is descriptive, with the type of qualitative
research. The place of research is NIMCO office which is located at Jl.
Pomegranates N0.52B, Condong Catur, Y ogyakarta. The data were obtained from
the result of interviews with five informants; they were the owner, marketing, 2
permanent consumers and 1 prospective consumer of NIMCO. The method of
collecting data uses interviews and also supported with some data from the
documentation. The data analysis technique used is the qualitative data analysis.
Then it was tested with the technique of data validity by using triangulation of
data sources.

Thus, the writer conducted a study of promotion strategies in NIMCO
Distro Clothing Company in attracting consumers buying interest. From these
results it can be seen that the strategy used is planning, implementation and
evaluation. While the promotional activities which carried out through the
promotion mix, that is sales promotion, direct marketing, persona selling,
sponsorship and advertising. Consumers Target which wants to be reached also
increased every year, it shows that the promotional program that is run by
NIMCO is quite effective.

Keywords: promotion strategy, promotion mix, consumer buying interest.



