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INTISARI 

 PenelitianinibertujuanuntukmenganalisisKualitasProduk Dan Citra 

MerekDalamMempengaruhiKeputusanPembelian Dan 

DampaknyaTerhadapLoyalitasMerekPenggunaProdukHandhpone Android 

Samsung Di Daerah IstimewaYogyakarta. 

Subyekdalampenelitianiniadalahkonsumen yang menggunakanhandhpone android 

Samsung, khususnya yang berdomosili di 

Yogyakarta.Jumlahsampeldalampenelitianiniada 100 responden yang 

ditentukandenganmetodenonprobability samplingdanpurposive 

sampling.Alatanalisis yang digunakanadalah SPSS. 

 Berdasarkananalisis yang 

telahdilakukandiperolehhasilbahwakualitasdancitramerekmemilikipengaruh yang 

signifikanterhadapvariabelkualitasproduk, 

tetapikualitasprodukdancitramerektidakmemilikipengaruh yang 

signifikankevariabelloyalitasmerekmeskipinkeputusanpembelianmemilikipengaru

h yang 

signifikanterhadaployalitasmerek.Sedangkanvariabelkeputusanpembeliansebagaiv

ariabelmediasai, tidakmemediasiantarakualitasprodukdancitramerek yang 

berdampakpadavariabelloyalitasmerek. 

Kata Kunci :KualitasProduk, Citra Merek, KeputusanPembelian, 

danLoyalitasMerek. 
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ABSTRACT 

This research aimed to analyze Product Quality and Brand Image in 

Affeching Decision Purchase And Their Impact on Brand Loyality of Samsung 

Android User In Daerah IstimewaYogyakarta. The subject of the research are 

local people in Yogyakarta region which phone brand is Samsung android. There 

are 100 respondents that has been specified using nonprobability sampling 

method and purposive sampling method. SPSS as the analysis tool. 

The result of the analysis that has been done that quality and brand image 

have significant influence toward the variable quality of the product. However, 

the product quality and brand image do not have significant effect toward brand 

loyality variable although purchasing decisions have a significant impact on 

brand loyality. Meanwhile, the variable purchase as mediating variable does not 

mediation between product quality and the impact on brand loyality of brand 

image. 

Keywords :Product Quality, Brand Image, and Decision Purchase 
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