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luasnya, Persaingan yang ketat juga terjadi pada perusahaan layanan
telekomunikasi berbasis CDMA. Studi ini berusaha menganalisis tentang strategi
komunikasi pemasaran kartu CDMA StarQne dalam meraih konsumen di

periklanan (adverticin » Promosi penjualan (sales promotion), pemasaran
langsung (direct marketing) dan hubungan masyarakat (public relation).
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The advancing communication and information technology result in the
tighter competition between telecommunication providers. Tariff war and fighting
on market share have become a customery since basically each company wants its
product can be accepted by consumers ang gain as well market as possible. The
light competition also happened to CDMA- based telecommunication company
providers. This study is trying to analyze communication strategies for marketing
StarOne CDMA SIM-card in Semarang. The purpose of this study is to
acknowledge the way StarOne CDMA providers gain its consumers. The basic
structure of this research theory comprises strategy theory, marketing
communication and cunsomer. This research uses descriptive method aimed to
portray systematically fact or certain population characteristic in factual and
accurate way. Data technical analysis after data collection is the data being used
by use of interview and documentation. It is concluded that marketing
communication strategy being used by PI. StarOne Mitra Telekomunikasi in
promoting StarOne CDMA SIM card is Promotion Mix strategy including
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