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INTISARI

Penelitian ini bertujuan untuk menguji pengaruh religiusitas, promosi,
kualitas layanan, reputasi, dan informasi keuangan terhadap loyalitas nasabah di
perbankan syariah. Populasi dalam penelitian ini adalah nasabah perbankan
syariah di Yogyakarta, dengan jumlah sampel 144 responden. Sedangkan teknik
pengambilan sampel pada penelitian ini adalah purposive sampling. Hipotesis
dalam penelitian ini dilakukan pengujian dengan menggunakan regresi linier

berganda.

Hasil penelitian ini menunjukkan bahwa religiusitas, promosi, kualitas
layanan, dan reputasi berpengaruh positif signifikan tergadap loyalitas nasabah di
perbankan syariah. Tetapi, informasi keuangan menunjukkan hasil tidak
berpengaruh terhadap loyalitas nasabah di perbankan syariah.

Kata kunci: religiusitas, promosi, kualitas layanan, reputasi, dan informasi

keuangan.



ABSTRACT

This research aimed at testing the influence of religiosity, promotion,
service quality, reputation, and banking information towards the customer loyalty
in syariah banking. The population of the research was the customers syariah
banking in Yogyakarta, with sample number of 144 respondents. Meanwhile, the
sample collecting technique in this study was purposive sampling. The hypothesis

in this research was tested using double linear regression.

The result of the research showed that religiosity, promotion, service
quality, and reputation had positive and significant influence towards the
customer loyalty in syariah banking. However, the financial information showed
that the result did not influence significantly towards the customer loyalty in
syariah banking.

Keywords: religiosity, promotion, service quality, reputation, and financial

information.
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