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INTISARI

ANALISIS POSITIONING PRODUK DALAM PERSAINGAN
SHAMPO CLEAR
(Studi Kasus Pada Mahasiswa Fakultas Ekonomj
Universitas Muhammadiyah Yogyakarta)

Penelitian ini bertujuan untuk menganalisis posisi shampo Clear
terhadap Pantene dan Sunsilk berdasarkan atribut kualitas, harga, merek,
dan kemasan, serta untuk menganalisis perbedaan penilaian konsumen
terhadap keunggulan shampo Clear berdasarkan karakteristik konsumen.
Teknik pengambilan sampel yaitu Purposive Sampling. Sedangkan teknik
pengumpulan data dengan menggunakan kuesioner. Alat analisis yang
digunakan adalah Aritmatik Mean, dan Chi Square, dengan memakai Skala
Likert sebagai skala pengukuran variabel, Hasil penelitian ini adalah bahwa
posisi shampo Clear lebih unggul terhadap Pantene dan Sunsilk, dan ada
perbedaan penilaian konsumen terhadap keunggulan shampo Clear
berdasarkan karakteristik konsumen. Sedangkan kesimpulan penelitiannya
adalah posisi shampo Clear unggul pada atribut kualitas dan harga. Atribut
meérek shampo Clear diungguli oleh shampo Pantene. Sedangkan atribut
ke'mafsan shampo Clear berada diposisi yang sama dengan shampo Pantene.
Penilaian konsumen terhadap keunggulan shampo Clear berbeda
berdasarkan jenis kelamin, umur, dan tingkat pendapatan.,
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ABSTRACT

POSITIONING ANALYSIS OF CLEAR SHAMPOO PRODUCT IN EMULATION
(CASE STUDY AT FACULTY ECONOMICS STUDENT OF YOGYAKARTA
! MUHAMMADIYAH UNIVERSITY)

| This Research has objectives to analyse position of Clear shampoo to Pantene and
Sunsilk shampoo based on quality, price, brand, and package, and also to analyse the
difference of consumer assessment to the excellence of Clear shampoo based on
consumer characteristic. The technique intake of sample is Purposive Sampling. While
data collecting technique by using questionnaire. The used analysis tools are Aritmatik
Mean, and Chi Square, weared Likert Scale as the measurement variable scale. Result of
this research shows that position of Clear shampoo is more pre-eminent than Pantene and
Sunsilk, and there is difference of consumer assessment to the excellence of Clear
shampoo based on consumer characteristic. While the conclusion of this research is
position of Clear shampoo pre-eminent at attribute of quality and price. Brand attribute of
Clear shampoo exceled by Pantene shampoo. While package attribute of Clear shampoo
resnde in position which is equal with Pantene shampoo. The consumer assessment of the
excellence of Clear shampoo is different based on gender, age, and earnings level.
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