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INTISARI

Penelitian ini bertujuan untuk mengetahui pengaruh kreativitas iklan terhadap
loyalitas konsumen di Universitas Muhammadiyah Yogyakarta dengan menggunakan
variabel AIDCA. Hipotesis yang diajukan dalam penelitian ini adalah : (a) Ada
pengaruh perhatian, minat, keinginan, rasa percaya dan tindakan secara bersama-
sama terhadap loyalitas konsumen, (b) Ada pengaruh perhatian, minat, keinginan,
rasa percaya dan tindakan secara parsial terhadap loyalitas konsumen (c) Ada
perbedaan perhatian, keinginan, rasa percaya dan tindakan antara pasta gigi
Pepsodent dan Close-up.

Subjek dalam penelitian ini adalah mahasiswa Universitas Muhammadiyah
Yogyakarta, dengan jumlah sampel berjumlah 60 orang. Metode penarikan sampel
secara non probabilitas dengan teknik purposive sampling. Data diperoleh melalui
data primer dengan cara membagikan kuesioner. Analisis data dilakukan dengan
menggunakan analisis regresi berganda dan uji beda independent sample t test.

Hasil penelitian menunjukkan: (a) Ada pengaruh perhatian, minat, minat,
keinginan, rasa percaya dan tindakan secara bersama-sama terhadap loyalitas
konsumen, (b) Ada pengaruh perhatian, minat, keinginan, rasa percaya dan tindakan
secara parsial terhadap loyalitas konsumen,sedangkan variabel tindakan tidak
mempunyai pengaruh terhadap variabel loyalitas konsumen pasta gigi pepsodent, (¢)
Tidak ada perbedaan perhatian, minat, keinginan, rasa percaya dan tindakan antara

pasta gigi Pepsodent dengan Close-up.
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Abstract

This research aimed to determine the influence of advertisement creativity to
the consumer loyalty in University of Muhammadiyah Yogyakarta using variable
AIDCA. Hypothetical proposed in this research are: (a) There are influences of
attention, interest, desire, confidence and action to consumer loyalty, (b) There are
influences of attention, interest, desire, confidence and action partially to the
consumer loyalty, (c) There are differences in attention, desire, confidence and action
between Pepsodent and Close-up toothpaste products.

Subject in this research were students of Muhammadiyah University of
Yogyakarta, with samples amount to 60 people. The method of sample collection
through non-probability was using purposive sampling technique. Data was obtained
through primary data by distributing the questionnaires. Data analysis was
performed using double regression analysis and test of difference using independent
sample t test.

The results: (a) There are influences of attention, interest, desire, confidence
and action fogether to consumer loyalty, (b) There are influences of attention,
interest, desire, confidence and action towards partially to the consumer loyalty, but
the action variable did not have any influence to the loyalty of consumer of Pepsodent
toothpaste (c) There is no difference in attention, interest, desire, confidence and
action between Pepsodent and Close-up toothpaste products.
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