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ABSTRAC

Advertisement is one of promotion mix as consider effective to
communicate at the product. Consumer Decision Model (CDM) is one of research
model to analize advertisement effective has six variable is Information (F), Brand

Recognition (B), Confidence (C), Attitude (A), Intention (1), and Purchase (P).

Thea analveic racnlt far tha affantivanocoo far Tarnian 1



