
DAFTAR PUSTAKA 

 

Azjen, I. and Fishbein, M. 1980. Understanding Attitudes and Predicting Social  

Behavior. Prentice-Hall. 

Ajzen, I. (1985). From Intentions to Actions: A Theory of Planned Behavior. New 

York: Springer. 

Ajzen, I. (1991). Theory of Planned Behavior. New York: Journal Organizational 

Behavior and Human Decision Prosses. 50, 179-211. 

Alter, Steven. 2002.  Information Systems:  foundation of e-business. Prentice  

Hall. Ed. 4th 

Bagozi, R.P.,Yi,Y., & Singh, S (1988). On The use of Struktural equation  models 

in experimental design : Two extensions.Internasional Jurnal  of research 

marketing  

Bodnar, G.H., and Hopwood, W.S,. 1993. Sistem Informasi Akuntansi. Yogyakarta: 

Andi.  

Burke R.R. 1997. Do You See What I See? The Future of Vitual Shopping. Journal 

of the Academy of Marketing Informatiom Sience. 25 (4). h. 352-360. 

Dyah, dkk, (2009), “Bantuan Ekspor dan Faktor-Faktor Internal sebagai Anteseden 

Bagi Adaptasi Produk, Keunggulan Bersaing dan Kinerja Ekspor”. Jurnal 

Aplikasi Manajemen, Volume 8, Nomor 4, November 2010. 

Efendi, Dina (2010) yang berjudul “Analisis faktor-faktor yang mempengaruhi niat 

untuk bertransaksi secara online”. Universitas Muhammadiyah Yogyakarta. 

Ferdinand, Augusty, 2002, Structural Equation Modelling dalam Penelitian 

Manajemen, Semarang, UNDIP 

Gefen, D., Karahanna, E., and Straub, D. W. (2004). "Trust and TAM in Online 

Shopping: An Integrated Model." MIS Quarterly, 27(1), 51-90. 

Gunasekaran, A dan Love, D.W.(1999),”Current and future applications of 

multimedia technology in business”, International Journal of Information 

Management, Vol. 19 No. 2, pp. 105-20 

Ghozali, Imam. 2006, Aplikasi Analisis Multivariete dengan Program SPSS, 

Semarang, Badan Penerbit UNDIP 

Ghozali, Imam, 2011. Aplikasi Analisis Multivariate dengan Program IBM SPSS 

19, Edisi Kelima, Badan Penerbit Universitas Diponegoro, Semarang. 

Ghozali, Imam. 2014, Konsep dan Aplikasi dengan Program AMOS 22.0 , 

Semarang, Badan Penerbit UNDIP 

Hair, et al,. 1995. Multivariate Data Analysis with Reading 4th Edition. New Jersey: 

Pretince-Hall. 

Hair, J.F. Jr., Black, W.C., Babin, B.J., Anderson, R.E. & Tatham, R.L. 2008. 

Multivariate data analysis, 6th  ed., NJ, Pearson Prentice Hall. 



Jarvenpaa, S. L., and Grazioli, S. 1999. Surfing Among Sharks: How to Gain Trust 

in Chyberspace. In Financial Times, Mastering Information Management, 

7 March 15: 2-3. 

Jarvenpaa, S. L., Tractinsky, N., Saarinen, L., and Vitale, M. (1999). "Consumer 

Trust in an internet store: a cross-cultural validation." Journal of 

Computer-Mediated Communication, 5(2). 

Jogiyanto, Hartono, 2004/2005. Metodologi Penelitian Bisnis: salah kaprah dan 

pengalaman-pengalaman. Dosen Fakultas Ekonomi UGM, Yogyakarta. 

Joseph F. Hair,William C. Black, Barry J. Babin, Multivariate Data Analysis 6thEd. 

Pearson Education., New Jersey,2014 

Kolsaker, A., & Payne, C. 2002. Engendering Trust in e-Commerce: A Study of  

Gender-based Concerns. Marketing Intelligence and Planning, 20(4), 206-

214. 

Liu, chang, Jack T Marchewka, June Lu & Chun-Sheng Yu. 2005. Beyond concern-

a privacy-trust-behavioral intention model of electronic commerce. Journal 

Information and Management. 42, Pages 289-304 

Malhotra, N. K., Kim, S. S., and Agarwal, J. (2004). "Internet users' information 

privacy concerns (IUIPC): The construct, the scale, and a causal model." 

Information Systems Research, 15(4), 336-355. 

McKnight, D.H., Cummings, L.L. and Chervany, N.L. 2002. Initial Trust formation 

in new organizational relationships. Academy of Management 

Review.Vol. 23 No.3. h. 473-90. 

Peterson, R.A, Balasubramanian, S., Bronnenberg, B.J. 1997. Exploring the 

Implications of the Internet for Consumer Marketing. Journal of the 

Academy Marketing Sience. Vol.25 No. 4. H.329-346.  

Pramika, Ayunda Gina, 2012, Pengaruh Privasi, Keamanan, dan Kepercayaan 

Terhadap Niat Menggunakan Online Job Market, Tesis, Universitas Gadjah 

Mada (Tidak Dipublikasikan) 

Santoso, Singgh, 2012, Analisis SEM menggunakan AMOS, Jakarta: PT. Elex 

Media Komputindo. 

Sekaran, Uma, 2011. Research Methods For Business, edisi 4, buku 2, Jakarta: 

Selemba Empat. 

Sugiyono, 2014, Metode Penelitian bisnis Pendekatan kuantitatif dan R & D, 

Alfabeta, Bandung. 

Sugiyono, 2003, Metode Penelitian Bisnis, Bandung: Pusat Bahasa Depdiknas. 

Syahran (2008) yang berjudul “Pengaruh privasi, kemanan, kepercayaan, dan 

pengalaman terhadap niat untuk bertransaksi secara 

online.”www.scholar.google.com diakses pada tanggal 20 Desember 2015 

pukul 20.23 WIB 

Syaifudin, M., & Hendrawan, D. (2014). Analisis Pengaruh Privasi, Keamanan dan 

Kepercayaan terhadap Niat Untuk Bertransaksi Secara Online di OLX. co. 

id. Jurnal Ilmiah Mahasiswa FEB, 2(2). 

http://www.scholar.google.com/


Tambun, Sihar. (2013). http://id.scribd.com/doc/285161584/5-Modul-SPSS-

Intervening-Variabel-Data-Primer#scribd diakses pada tanggal 25 Desember 2015 

pukul 20.23 WIB 

http://id.scribd.com/doc/285161584/5-Modul-SPSS-Intervening-Variabel-Data-Primer#scribd
http://id.scribd.com/doc/285161584/5-Modul-SPSS-Intervening-Variabel-Data-Primer#scribd

