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MOTTO 

 

“Do good and good will cone to you”.
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ABSTRAK 

 

Universitas Muhammadiyah Yogyakarta 

Fakultas Ilmu Sosial dan Ilmu Politik 

Program Studi Ilmu Komunikasi 

Konsentrasi Public Relations 

Adam Januar Aldiandie 

STRATEGI SMK RADEN UMAR SAID DALAM MEMBANGUN 

BRANDING SEKOLAH ANIMASI DI KUDUS 

Tahun Skripsi: 2020 + 115 halaman 

Daftar Pustaka: 17 buku + 7 jurnal + 1 internet + 1 sumber lain 

 

Penelitian ini merupakan penelitian studi kasus dengan menggunakan jenis 

metode penelitian kualitatif. Penelitian bertujuan untuk mengetahui bagaimana 

strategi branding SMK Raden Umar Said sebagai sekolah animasi di Kudus. 

Informan yang menjadi subjek penelitian yaitu Kepala Bagian Humas di SMK 

Raden Umar Said. SMK Raden Umar Said merupakan sekolah yang dikenal 

dengan animasi dan fasilitas yang canggih. Sehingga perlu adanya strategi 

branding. Penelitian dilakukan dengan menggunakan pendekatan kualitatif 

deskriptif, data dikumpulkan melalui wawancara, observasi dan dokumentasi. 

Penelitian ini menemukan bahwa a) SMK Raden Umar Said merupakan sekolah 

yang dikenal dengan animasi dan fasilitas yang canggih. b) Branding merupakan 

suatu hal yang penting. Yang lebih diutamakan SMK Raden Umar Said dalam 

membangun branding adalah bagaimana strategi melayani orang-orang yang 

menanyakan informasi tentang SMK Raden Umar Said. c) SMK Raden Umar 

Said memiliki kerjasama dengan Djarum untuk membentuk sekolah yang dikenal 

dengan animasi dan fasilitas yang canggih. d) SMK Raden Umar Said mempunyai 

strategi sendiri dalam melakukan branding. e) Pihak SMK Raden Umar Said 

kurang bisa membagi waktu siswa-siswinya antara kerja dengan mengikuti 

pembelajaran di kelas. f) SMK Raden Umar Said mengakui bahwa kurikulum 

yang diterapkan oleh pemerintah tidak diikuti sepenuhnya oleh SMK Raden Umar 

Said. 

 

Kata Kunci: Strategi, Branding Sekolah, Humas, Sekolah Animasi 
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ABSTRACT 

 

University of Muhammadiyah Yogyakarta 

Faculty of Social and Political Science 

Concentration Public Relations 

Adam Januar Aldiandie 

VOCATIONAL HIGH SCHOOLRADEN UMAR SAID STRATEGY IN 

BUILDINGANIMATED SCHOOLBRANDING IN KUDUS 

Thesis Year: 2020 + 17 Books + 7 Journals + 1 Internet sources + 1 Other 

source 

 

This research is a case study research using qualitative research methods. The 

research aims to find out how the branding strategy of Vocational High School 

Raden Umar Said as an animation school in Kudus. The informant who is the 

subject of the research is the Head of Public Relations at Vocational High School 

Raden Umar Said. Vocational High School Raden Umar Said is a school known 

for its animation and sophisticated facilities. So it is necessary to have a branding 

strategy. The research was conducted using a descriptive qualitative approach, 

data were collected through interviews, observation and documentation. This 

study found that a) Vocational High School Raden Umar Said is a school known 

for its animation and sophisticated facilities. b) Branding is an important. What is 

prioritized by Vocational High School Raden Umar Said in building branding is 

how to serve the strategy of serving people who ask for information about 

Vocational High School Raden Umar Said. c) Vocational High School Raden 

Umar Said has collaborated with Djarum to form a school known for its animation 

and sophisticated facilities. d) Vocational High School Raden Umar Said has its 

own strategy in branding. e) The Raden Umar Said Vocational School cannot 

divide the students' time between work and learning in class. f) Vocational High 

School Raden Umar Said admits that the curriculum applied by the government is 

not fully followed by Vocational High School Raden Umar Said. 

 

Keywords : Strategy, School Branding, Public Relations, Animated School 
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