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Dita Mayasari
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Analisis Isi Pelanggaran Etika Pariwara Indonesia (EPI) dalam Iklan Baris Produk
Kesehatan di Koran Tribun Jogja Edisi Oktober 2015.

Tahun Skripsi : 2016, 105 Lembar + 2 Tabel + 45 Gambar + 47 Lampiran
Referensi : 22 Buku + 3 Jurnal + 4 Lain-lain

Periklanan merupakan bentuk penyajian dan dan promosi ide, barang atau jasa secara non
personal yang dilakukan oleh produsen untuk memperkenalkan produk ke konsumen.
Kegitan periklanan dilakukan melalui media salah satunya media cetak Surat Kabar Harian.
terdapat panduan dalam beriklan di media cetak khususnya Surat Kabar Harian. Pemasangan
iklan baris harus mentaati pasal-pasal yang telah diatur dalam EPI. Studi ini berusaha
mengungkapkan objektivitas pelanggaran Etika Pariwara Indonesia dalam iklan baris produk
kesehatan di Surat Kabar Harian Tribun Jogja edisi Oktober 2015. Tujuan dari penelitian ini
adalah untuk mendeskripsikan jenis-jenis pelanggaran Etika Pariwara Indonesia serta
mengetahui frekuensi pelanggaran Etika Pariwara Indonesia dalam iklan baris produk
kesehatan di Surat Kabar Harian Tribun Jogja edisi Oktober 2015. Metode penelitian yang
digunakan dalam penelitian ini adalah analisis isi yaitu dengan menggunakan jenis penelitia
deskriptif analisis isi kuantitatif yaitu untuk mendeskripsikan secara objektivitas, sistematis,
dan kuantitatif isi komunikasi yang tampak (manifest). Setelah dilakukan analisis, hasil dari
penelitian tersebut adalah bahwa iklan baris produk kesehatan di koran Tribun Jogja edisi
Oktober 2015 adalah melakukan pelanggaran Etika Pariwara Indonesia. Hal ini didapatkan
dari hasil uji reliabilitas yang dilakukan menunjukkan persentase diatas angka minimal 70%.
Dari setiap pasal ditemukan persentase terendah 96%, artinya hanya ditemukan 4%
perbedaan antara N1 dan N2. Hal ini membuktikan bahwa benar adanya pelanggaran EPI di
Koran Tribun Jogja edisi Oktober 2015. Serta jenis pelanggaran tertinggi yaitu penggunaan
kata-kata superlatif sebesar 23% dengan jumlah frekuensi sebanyak 506 dari 393 sampel dan
jumlah pelanggaran sebanyak 2236.

Kata Kunci : Iklan, Etika, Etika Pariwara Indonesia, Tribun Jogja

viii



ABSTRACT
Muhammadiyah University of Yogyakarta
Faculty of Social and Political Science
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Content Analysis of Ethics Violations Pariwara Indonesia (EPI) in the Classified Ads of
Health Products in Tribune Jogja Daily Newspapers October 2015 edition.

Thesis Year: 2016, 105 Sheets + 2 Tables + 45 Image + 47 Appendix
Reference: 22 Books + 3 Journal + 4 etc.

Advertising is a form and presentation and promotion of ideas , goods or non-personal
services performed by manufacturers to introduce products to the consumer . Activity of
advertising is done through the medium of one print media Daily Newspapers . There are
guidelines in advertising in the print media , especially Daily Newspapers . Installation of
classified ads must comply with the provisions set out in the EPI .This study attempts to
reveal the objectivity of ethics violations Pariwara Indonesia in the classified advertisements
health products in the Daily News Tribune Jogja edition October 2015. The purpose of this
study was to describe the types of violations Ethics Pariwara Indonesia as well as knowing
the frequency of ethics violations Pariwara Indonesia in the classified advertisements health
products in the Daily news Tribune Jogja October issue of 2015. the method used in this
research is content analysis is to use this kind of empirically descriptive quantitative content
analysis is to describe the basis of objectivity , systematic and quantitative content of
communication that looked (manifest ) . After analysis , the results from these studies is that
the health products classified ads in the newspaper Tribune Jogja edition of October 2015
was in violation of Ethics Pariwara Indonesia . It is obtained from the reliability test
performed above figure shows the percentage of at least 70 % . Of each chapter found the
lowest percentage of 96 %, meaning found only 4 % difference between NI and N2 . This
proves that true EPI violations in the October issue of newspaper Tribune Jogja 2015. And
the highest type of offense the use of words of superlatives by 23 % with the number of
frequency of 506 of the 393 samples and the number of violations as much as in 2236 .

Keywords : Advertising , Ethics , Ethics Pariwara Indonesia , Yogyakarta Tribune
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