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at the University of Muhammadiyah Yogyakarta who has provided convenience to me
during the study period.

5. Mr. Nur Sofyan, S.I.Kom., M.l.Kom as my supervisor who has guided and provided
during the process of completing this academic journal research paper.

6. All lecturers and staff of the University of Muhammadiyah Yogyakarta, especially
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MOTTO

Nora’na mitra mangléwihane wara- guna maruhur,
nora’na satru mangléwihane géléng ana ri hati.
nora’na sih mahangléwihane sihikang atanaya,

nora’na sakti daiwa juga cakti tan ana manahén.

“No friend can exceed higher than knowledge, no enemy is more dangerous than the evil
desires of one's own heart. There is no love that exceeds the love of parents for their children,

there is no power equal to fate, because the power of fate is not restrained by anyone.”

(Nitisastra 11.5)

vii



TABLE OF CONTENT

L LI = o i
RATIFICATION PAGE-....ciitiiiiiiiiiiiiiiiiiieiiieieteintasesasasasasasassssssssssssssssssnen ii
RESEARCH AUTHENTICITY STATEMENT PAGE....ccccititiiuiiiiiiuiiiiesneninenanns iv
PRESENTATION PAGE...ciitiiiiiiiiiiiiiiiiiiiiiiitetiaiiistssistsssssssssssssssnsonssnns \Y;
Y 8 %
Y 0 R Vi
TABLE OF CONTENT atuititiiiiitiiiiiiiiititneieteretetesssasasssasasssasasssssssssssssssen. viii

Green Zone Tourism Promotion Strategy of The Bali Government Tourism Office in

L0 P 1

l. INTRODUCTION. ...ttt e 1

. RESEARCH METHOD ... ..ot 3

1. FINDINGS AND DISCUSSION. ... ..ottt 3

A. Marketing Communications Strategy............ccoevriiiiiiiiiiiiiiiiaeeenn . 3

B. Tourism Marketing CommuniCationS. ............ccoviiiiiiiiiieeiiieeeeenene 4

C. Tourism Destination Marketing Communication MiX..................coooeenen.n. 5

IV, CONCLUSION. ...t e 5

V. ACKNOWLEDGMENT ...ttt e e, 6

VI, REFERENGCES. ... ..o e e e 6

viii



		2022-11-02T04:45:32+0000
	JAKARTA
	[S3KNZEA4YU0GJMFO0000A9] 3




