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PREFACE
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many things that need to be improved. Therefore, critics, suggestions, and further research
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Reynaldi Arjuna Dwi Wicaksono
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a’mala shaalihan tardhaahu wa adkhilniy birahmatika fiy ‘ibadikashshaalihiin.
“My God, give me inspiration to continue to be grateful for Your favors which You have
bestowed on me and my two parents and to do good deeds that You are pleased with; And

enter me by Your mercy into the ranks of Your pious servants”.

(Q.S. An-Naml : 19)
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