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INTISARI

Penelitian ini bertujuan untuk menganalisis dampak Kegiatan Pemasaran
media sosialTerhadap Kesadaran Merek, Citra Merek Dan Loyalitas Merek. Subjek
dalam penelitian ini adalah masyarakat umum di seluruh Indonesia dengan usia >
17 tahun yang pernah melihat konten pemasaran media sosialScarlett dan pernah
melakukan pembelian produk Scarlett sebanyak 2 kali. Objek dalam penelitian ini
adalah Scarlett. Sampel yang di gunakan sebanyak 210 responden dengan teknik
pengambilan sampel non probability sampling dengan metode purposive sampling.
Alat analisis yang digunakan adalah SEM (Structural Equation Modeling) dengan
menggunakan software Smart PLS versi 3.0.

Berdasarkan analisis yang telah dilakukan maka diperoleh hasil kegiatan
Pemasaran media sosialberpengaruh positif dan signifikan terhadap Kesadaran
Merek, Kegiatan Pemasaran media sosialberpengaruh positif dan signifikan
terhadap Citra Merek, Kegiatan Pemasaran media sosialberpengaruh positif dan
signifikan terhadap Loyalitas Merek, Kesadaran Merek berpengaruh positif dan
signifikan terhadap Citra Merek, Kesadaran Merek berpengaruh positif dan
signifikan terhadap Loyalitas Merek, Citra Merek berpengaruh positif dan
signifikan terhadap Loyalitas Merek, Kegiatan Pemasaran media sosialberpengaruh
positif signifikan terhadap Loyalitas Merek di mediasi oleh Kesadaran erek,
Kegiatan Pemasaran media sosialberpengaruh positif dan signifikan terhadap
Loyalitas Merek di mediasi oleh Citra Merek, Kesadaran Merek tidak berpengaruh
terhadap Loyalitas Merek di mediasi oleh Citra Merek.

Kata Kunci: Kegiatan Pemasaran Media Sosial, Kesadaran Merek, Citra
Merek, Loyalitas Merek



ABSTRACT

This study aims to analyze the impact of Social Media Marketing Activities
on Brand Awareness, Brand Image and Brand Loyalty. The subjects in this study
were the general public throughout Indonesia aged > 17 years who had seen
Scarlett's social media marketing content and had purchased Scarlett products
twice. The object in this research is Scarlett. The sampels used were 210
respondents with a non-probability sampling technique using purposive sampling
method. The analysis tool used is SEM (Structural Equation Modeling) using Smart
PLS version 3.0 software.

Based on the analysis that has been carried out, the results of Social Media
Marketing activities have a positive and significant effect on Brand Awareness,
Social Media Marketing Activities have a positive and significant effect on Brand
Image, Social Media Marketing Activities have a positive and significant effect on
Brand Loyalty, Brand Awareness has a positive and significant effect on Brand
Image, Brand Awareness has a positive and significant effect on Brand Loyalty,
Brand Image has a positive and significant effect on Brand Loyalty, Social Media
Marketing Activities has a significant positive effect on Brand Loyalty mediated by
Brand Awareness, Social Media Marketing Activities has a positive and significant
effect on Loyalty Brand is mediated by Brand Image, Brand Awareness has no effect
on Brand Loyalty mediated by Brand Image.

Keywords: Social Media Marketing Activities, Brand Awareness, Brand Image,
Brand Loyalty
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