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MOTTO 

 
“success is not expected, but realized.” 

 

(kesuksesan itu tidak ditunggu, tetapi diwujudkan) 

 

 

 



 

 

DAFTAR ISI 

 

HALAMAN JUDUL ................................................................................. I 

LEMBAR PENGESAHAN .................................................................... II 

HALAMAN BUKTI KEASLIAN PENELITIAN  .............................. III 

KATA PENGANTAR  ........................................................................... IV 

HALAMAN PERSEMBAHAN ............................................................ VI 

MOTTO................................................................................................. VII 

1 Introduction ...................................................................................... 1 

2 Theoretical Approaches ................................................................... 3 

3 Research Methodology .................................................................... 6 

4 Findings and Discussion .................................................................. 6 

5 Conclusions ...................................................................................... 9 

References .................................................................................................. 9 

 

 


