Abstrak (Indonesia):

Penelitian ini dilatarbelakangi oleh kekhawatiran orang tua yang tidak mempunyai waktu untuk
mendidik anaknya yang mempunyai waktu luang sepulang sekolah. Meskipun terdapat
pendidikan alternatif, seperti program sepulang sekolah, sebagian orang tua masih kurang peduli
dengan kegiatan program sepulang sekolah. Penelitian ini bertujuan untuk mengetahui kegiatan
promosi untuk meningkatkan daya tarik program sepulang sekolah di Sekolah Kasih,
Karangrejo, Borobudur. Dengan menggunakan metode penelitian deskriptif kualitatif, penulis
mengumpulkan data melalui wawancara dengan kepala pendidik, orang tua siswa, dan siswa
Sekolah Kasih. Penelitian ini juga mengumpulkan data melalui dokumentasi kegiatan promosi
yang telah dilakukan sebelumnya. Hasil penelitian menunjukkan bahwa kegiatan promosi yang
dilakukan Sekolah Kasih berupa mengadakan acara. Kasih School lebih fokus untuk
mengadakan event-event sebagai promosinya karena Kasih School masih kekurangan sumber
daya manusia untuk melakukan promosi yang lebih luas. Poster acara disebarkan melalui
Instagram kepala pendidik. Selain itu, beberapa komunitas dan siswa yang pernah bersekolah di
Sekolah Kasih membagikan informasi acara tersebut kepada teman-temannya. Setelah
melaksanakan 3 kali acara, jumlah siswa Sekolah Kasih mulai bertambah sedikit demi sedikit.
Kepala pendidik mengatakan jumlah siswa bertambah dari 30 menjadi 50 siswa. Berdasarkan
hasil penelitian, penulis menyimpulkan bahwa kegiatan promosi yang dilakukan Kasih School
berhasil meningkatkan daya tarik masyarakat terhadap program sepulang sekolah meskipun
sedikit demi sedikit.



Abstrak (English):

This research is based on the concern of parents who don't have time to educate their children
who have free time after school. Although there's alternative education, like after-school
programs, some parents still don't care about after-school program activities. The research aims
to find promotional activities to increase the attractiveness of after-school programs at Kasih
School, Karangrejo, Borobudur. Using descriptive qualitative research methods, the author
collected the data through interviews with the chief educator, parents of students, and students of
Kasih School. Also, this research collected the data by documentation of promotional activities
that have been done before. The results show that the promotion activities carried out by the
Kasih School are in the form of holding events. Kasih School is more focused on carrying out
events as their promotions because Kasih School still lacks the human resources to carry out
broader promotions. The event posters were distributed through the chief educator Instagram'’s.
In addition, some of the community and the students who have attended Kasih School share the
event information to their friends. After carrying out 3 events, the number of Kasih School
students began to increase little by little. The chief educator said the total number of students
increased from 30 to 50 students. Based on the results, the authors concluded that the
promotional activities carried out by Kasih School succeeded in increasing the community's
attractiveness to after-school programs, although little by little.



