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MOTTO 

“So, surely with hardship comes ease. Surely with that hardship comes more 

ease.” 

(Q.S Al-Insyirah: 5-6) 

 

“Allah does not require of any soul more than what it can afford.” 

(Q.S Al-Baqarah: 286) 

 

“Whoever goes out to seek knowledge then he is in the way of Allah.” 

(HR. Turmudzi) 
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