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INTISARI

PENGARUH PROMOTION MIX TERHADAP LOYALITAS PASIEN
DI POLIKLINIK RSUD PANEMBAHAN SENOPATI BANTUL

Pambudi, Susanto
Program Studi Magister manajemen Rumah Sakit, Program Pasca Sarjana,
Universitas Muhammadiyah Yogyakarta

INTISARI

Latar Belakang :Munculnya rumah sakit baru, berkembangnya rumah sakit
swasta menimbulkan persaingan. Rumah sakit harus mempertahankan customer
dan merebut customer pesaing, rumah sakit perlu melakukan promosi. Belum
pernah dilakukan evaluasi promotion mix di RSUD Panembahan Senopati .

Metode: Jenis penelitian deskriptif, rancangan cross sectional,
pengambilan sampel proporsional stratified random sampling.
Populasi =135.056 pasien. Sampel 100 orang. Uji analisis Regresi linier.

Hasil dan Pembahasan : Persamaan regresi Y : 0,188 X1 + 0,196 X2 +
0.385 X3 + 0.174 X4. Dari uji t didapatkan variabel promotion mix secara parsial
berpengaruh terhadap loyalitas pasien poliklinik. Nilai p terkecil / t hitung
terbesar. menunjukkan bahwa yang paling berpengaruh terhadap loyalitas pasien
adalah variabel personal selling. Dari uji F didapatkan hasil secara simultan
variabel promotion mix (X) berpengaruh terhadap variabel loyalitas pasien (Y).

Kesimpulan dan Saran :Variabel promotion mix secara parsial
berpengaruh terhadap loyalitas pasien poliklinik. Variabel promotion mix yang
paling dominan adalah variabel personal selling, Variabel promotion mix secara
bersama-sama berpengaruh terhadap loyalitas pasien poliklinik RSUD
Panembahan Senopati.

Kata Kunci : Promotion Mix, Loyalitas Pasien.



ABSTRACT

THE EFFECT OF PROMOTION MIX TOWARDS PATIENT LOYALTY
AT POLIKLINIK RSUD PANEMBAHAN SENOPATI BANTUL

Pambudi, Susanto
Master of Hospital Management Study Program, Graduate Program, University of
Muhammadiyah Yogyakarta

ABSTRACT

Background: The emergence of new hospitals and the development of private
hospitals lead to a competition. The hospital must maintain customer and seize the
competitors’customers, so that the hospitals need to do a promotion. Promotion
mix evaluation has not ever been done in RSUD Panembahan Senopati Bantul.
Methods: The type of the study is a descriptive study. cross sectional design. and
proportionate sampling stratified random sampling. The amount of population is
135 056 patients. The amount of sample is 100 people. It is a linear regression
analysis test.

Results and Discussion: The regression equation Y : 0,188 X1 + 0.196 X2 +
0.385 X3 + 0.174 X4. It is obtained from the t test promotion mix variable that
partially effect on the loyalty of the clinic patients. The smallest value of p / t the
largest count shows that the most influence on patient loyalty is a personal selling
variable. F test results obtained from the simultaneous promotion mix variable (X)
effect on patient loyalty variable (Y).

Conclusions and Recommendations: Promotion mix variables partially effect on
the loyalty of the clinic patients. The most dominant of promotion mix variables is
the personal selling variable, promotion mix variables simultaneously influence
the loyalty of Poliklinik RSUD Panembahan Senopati.

Keywords: Promotion Mix. Patient Loyalty



