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MOTTO 

 
 

“Study the science of art, Study the art of science, Develop your sense  

especiall learn how to see, realize that everything connects 

to everything else.“ 

(Leonardo Da Vinci) 

 

 

“Keberhasilan bukanlah milik orang pintar, Keberhasilan adalah 

kepunyaan mereka yang senantiasa berusaha.” 

(B. J. Habibie) 

 

 

“Many of life’s failures are people who did not relize how close 

they were to success when they gave up.” 

(Thomas A. Edison) 

 

 

“Usaha dan keberanian tidak cukup tanpa 

tujuan dan arah perencanaan.” 

(John F. Kennedy)  
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