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MOTTO 

 

“So remember Me, I will remember you.” 

(Q.S Al-Baqarah 2:152) 

 

 

“you’re normal, you know? you’re doing fine. Sometimes you’re doing better, 

sometimes you’re doing worse. but at the end, it’s you. So, I just want you to have 

no regrets, I want you to feel yourself grow and I just want you to also love 

yourself.” 

(Mark Lee) 
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