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MOTTO
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baginya kemudahan dalam urusannya”
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“Jika anda tidak bisa membuatnya baik, setidaknya buatlah terlihat baik”

(Bill Gates)
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INTISARI

Penelitian ini bertujuan untuk menganalisis pengaruh electronic word of
mouth dan persepsi kualitas produk terhadap brand image dan keputusan pembelian
(studi pada pelanggan smartphone Samsung di D.l Yogyakarta. Metode penelitian
ini menggunakan pendekatan deskriptif kuantitatif, pengumpulan data yang
digunakan dalam penelitian ini adalah kuesioner Google form yang dibagikan
kepada responden, teknik analisis data menggunakan Structural Equation Modeling
(SEM) berbasis software AMOS 22. Penelitian ini menggunakan teknik purposive
sampling dengan jumlah sampel sebanyak 200 responden. Berdasarkan hasil
analisis yang telah dilakukan, diperoleh hasil bahwa electronic word of mouth
berpengaruh positif dan signifikan terhadap brand image, persepsi kualitas produk
berpengaruh positif dan signifikan terhadap brand image, electronic word of mouth
berpengaruh positif dan signifikan terhadap keputusan pembelian, persepsi kualitas
produk berpengaruh positif dan tidak signifikan terhadap keputusan pembelian,
brand image berpengaruh positif dan signifikan terhadap keputusan pembelian,
electronic word of mouth berpengaruh positif dan signifikan terhadap keputusan
pembelian yang dimediasi olehbrand image, persepsi kualitas produk berpengaruh
positif dan signifikan terhadap keputusan pembelian yang dimediasi oleh brand
image.

Kata Kunci: Electronic word of mouth, Persepsi kualitas produk, Brand image,
Keputusan pembelian.
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ABSTRACT

This research aims to analyze the influence of electronic word of mouth and
perceived product quality on brand image and purchasing decisions (study of
Samsung smartphone users in D.l. Yogyakarta. This research method uses a
quantitative descriptive approach, data collection used in this research is a Google
form questionnaire distributed to respondents, the data analysis technique uses
Structural Equation Modeling (SEM) based on AMOS 22 software. This research
uses a purposive sampling technique with a sample size of 200 respondents. Based
on the results of the analysis that has been carried out, the results show that
electronic word of mouth has a positive and significant effect on brand image,
perceived product quality has a positive and significant effect on brand image,
electronic word of mouth has a positive and significant effect on purchasing
decisions, perceived product quality has a positive and insignificant effect on
purchasing decisions, brand image has a positive and significant effect on
purchasing decisions, electronic word of mouth has a positive and significant effect
on purchasing decisions mediated by brand image, perceived product quality has a
positive and significant effect on purchasing decisions mediated by brand image.

Keywords: Electronic word of mouth, Perception of product quality, Brand image,
Purchasing decisions
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