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“The one who can save you when you cry at 2 a.m is you.  

Thats why you need to put yourself first.” 

Salsa in 2019 while crying at 2 a.m 

 

 

“... And I won’t stop till i’m on top now, not gonna give up until I get what’s mine ...” 

Watch Me Shine, Joanna Pacitti 

 

 

“What? Like it’s hard?” 

Elle Woods, Legally Blonde 
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