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MOTTO AND DEDICATION

اًرْسُي ِرْسُعْلا َعَم َّنِإَف

“So verily, with the hardship, there is relief.” (QS. Al-Insyirah: 5)

Your biggest weakness is when you give up and your greates power is

when you try one more time. You have to fight throught some bad days in

order to earn the best days of your life “Success is not final, failure is not

fatal: It is the courage to continue that counts.” – Winston Churchill
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