
THE INFLUENCE OF CSR-BASED RESOURCES ON MARKETING 

CAPABILITIES, COMPETITIVE ADVANTAGE, VALUE CO-

CREATION, AND BUSINESS PERFORMANCE 

(Study on SME Fostered by Pertamina) 

UNDERGRADUATE THESIS 

 

Proposed by: 

FIDYANA SALSABILA NAQYA 

20200410537 

 

INTERNATIONAL PROGRAM OF MANAGEMENT AND BUSINESS 

FACULTY OF ECONOMICS AND BUSINESS 

UNIVERSITAS MUHAMMADIYAH YOGYAKARTA 

2024 



iii 

 

 

 

 

 

 

 



iv 

 

MOTTO 

 

“Verily, with every difficulty, there is relief” 

(QS. Al-Insyirah: 5) 

 

Work while they sleep 

Learn while they party 

Save while they spend 

Live like they dream 

- Secretentourage 

 

Take a big risk, earn a big achievement 

- Fidyana Salsabila Naqya 
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