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INTISARI

Tujuan dari penelitian ini adalah untuk menganalisis pengaruh kesadaran
halal dan perceived quality terhadap keputusan pembelian dengan brand image
sebagai variabel intervening (studi pada konsumen minuman suplemen energi
kratingdaeng di Daerah Istimewa Yogyakarta). Sampel penelitian ini terdiri dari
190 responden yang dipilih menggunakan metode purposive sampling dan juga
menggunakan uji kualitas instrumen yaitu wuji validitas dan reliabilitas.
Pengumpulan data dilakukan melalui penggunaan kuesioner. Metode analisis data
yang digunakan adalah Structural Equational Modeling (SEM) dengan pengolahan
menggunakan AMOS versi 24. Hasil dari penelitian ini menunjukkan bahwa
kesadaran halal berpengaruh positif dan signifikan terhadap brand image.
Perceived quality berpengaruh positif dan signifikan terhadap brand image.
Kesadaran halal tidak berpengaruh positif dan signifikan terhadap keputusan
pembelian. Perceived quality berpengaruh positif dan signifikan terhadap
keputusan pembelian. Brand image berpengaruh positif dan signifikan terhadap
keputusan pembelian. Brand image mampu memediasi pengaruh kesadaran halal
terhadap keputusan pembelian secara parsial. Brand image mampu memediasi
pengaruh perceived quality terhadap keputusan pembelian.

Kata kunci: Kesadaran Halal, Perceived Quality, Brand Image, Keputusan

Pembelian
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ABSTRACT

The aim of this research is to analyze the influence of halal awareness and
perceived quality on purchasing decisions with brand image as an intervening
variable (study of consumers of kratingdaeng energy supplement drinks in the
Special Region of Yogyakarta). This research sample consisted of 190 respondents
who were selected using the purposive sampling method and also used instrument
quality tests, namely validity and reliability tests. Data collection was carried out
through the use of a questionnaire. The data analysis method used is Structural
Equational Modeling (SEM) with processing using AMOS version 24. The results
of this research show that halal awareness has a positive and significant effect on
brand image. Perceived quality has a positive and significant effect on brand
image. Halal awareness does not have a positive and significant effect on
purchasing decisions. Perceived quality has a positive and significant effect on
purchasing decisions. Brand image has a positive and significant effect on
purchasing decisions. Brand image is able to partially mediate the influence of
halal awareness on purchasing decisions. Brand image is able to mediate the
influence of perceived quality on purchasing decisions.

Keywords: Halal Awareness, Perceived Quality, Brand Image, Purchase

Decision
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