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MOTTO 

 

“Anda kalah bila Dunia mengubah Anda 

Anda menang bila Anda mampu mengubah Dunia 

Tapi Anda lebih dari seorang Pemenang bila Anda mampu mengubah diri 

Anda sendiri” 

“Follow up behind your self” 

“Jadi mulailah dari diri anda sendiri untuk melakukan hal terbaik di versi 

anda demi masa depan” 

(SEKATA)  
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Politik, Universitas Muhammadiyah Yogyakarta tahun 2024. 
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kepada: 
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kekurangan dan masih jauh dari kesempurnaan. Dengan segala keterbatasan  

 



vii 
 

 

 

 



viii 
 

DAFTAR ISI 

HALAMAN PENGESAHAN.................................................................................................. ii 

  HALAMAN PERNYATAAN KEASLIAN SKRIPSI ....................................................... ...iii 

HALAMAN PERSEMBAHAN .............................................................................................. iv 

MOTTO ................................................................................................................................... vi 

KATA PENGANTAR ........................................................................................................... vii 

DAFTAR ISI ........................................................................................................................... ix 

DAFTAR TABLE .................................................................................................................. xii 

DAFTAR GAMBAR ............................................................................................................. xiii 

ABSTRAK ............................................................................................................................. xiv 

ABSTRACT........................................................................................................................... xv 

BAB 1 PENDAHULUAN ..................................................................................................... 1 

A. Latar Belakang Masalah ................................................................................................. 1 

B. Rumusan Ide Penciptaan Karya ..................................................................................... 6 

C. Tujuan Penciptaan Karya ............................................................................................... 6 

D. Manfaat Penciptaan Karya ............................................................................................. 6 

1. Manfaat Teoritis ....................................................................................................... 6 

2. Manfaat Praktis ........................................................................................................ 7 

E. Kajian Riset .................................................................................................................... 7 

1. PT Primagama  ........................................................................................................ 7 

2. PT Ganesha Operation ............................................................................................. 9 

3. PT Salemba Group ................................................................................................... 11 

F. Landasan Teori ............................................................................................................... 12 

1. Konsep Dasar Perancangan ..................................................................................... 12 

2. Management Event Promosi ................................................................................... 13 

G. Promosi ........................................................................................................................... 15 

1. Pengertian Promosi ................................................................................................. 15 

2. Tujuan Promosi ....................................................................................................... 17 

3. Jenis Promosi........................................................................................................... 20 

4. Manfaat Promosi ..................................................................................................... 23 



ix 
 

H. Metode Penciptaan Karya ............................................................................................. 24 

1. Jenis Penelitian ........................................................................................................ 25 

2. Analisis SWOT ........................................................................................................ 26 

3. Analisis Urgensi Dalam Pelaksanaan Event ............................................................ 32 

4. Teknik Pengumpulan Data ...................................................................................... 36 

5. Evaluasi .................................................................................................................... 38 

BAB II GAMBARAN PERUSAHAAN ............................................................................... 40 

A. Sejarah Berdiri ............................................................................................................. 40 

B. Lokasi .......................................................................................................................... 41 

C. Logo ............................................................................................................................. 41 

D. Visi dan Misi ................................................................................................................ 42 

E. Produk .......................................................................................................................... 42 

F. Struktur Organisasi ...................................................................................................... 45 

G. Event Sebelumnya ....................................................................................................... 50 

BAB III IMPLEMENTASI ................................................................................................... 51 

A. Proses Perencanaan Event Promosi ............................................................................. 51 

B. Implementasi Event Promosi ....................................................................................... 52 

1. Perancangan Media .................................................................................................. 53 

2. Tujuan Media ........................................................................................................... 53 

3. Strategi Media .......................................................................................................... 54 

C. Tahapan Event Promosi ............................................................................................... 54 

1. Pra Event .................................................................................................................. 55 

2. Event ........................................................................................................................ 55 

3. Pasca Event .............................................................................................................. 56 

D. Proses Event Promosi .................................................................................................. 56 

1. Kolaborasi ................................................................................................................ 56 

2. Kunjungan Sekolah .................................................................................................. 57 

3. Persiapan .................................................................................................................. 57 

4. Acara berlangsung ................................................................................................... 58 

5. Pasca Acara .............................................................................................................. 62 

6. Kegiatan Lanjutan .................................................................................................... 63 



x 
 

BAB IV KESIMPULAN ........................................................................................................ 64 

A. Kesimpulan .................................................................................................................. 64 

B. Saran ............................................................................................................................ 65 

DAFTAR PUSTAKA ............................................................................................................. 66 

LAMPIRAN 69 

 



xi 
 

DAFTAR TABLE 

Tabel 1.1 Susunan Acara Penyuluhan Ruangguru ........................................... 35 

 

Tabel 1.2 Susunan Kepanitiaan Ruangguru Jogja ........................................... 36 

 

  



xii 
 

DAFTAR GAMBAR 

Gambar 1. 1 Desain Panggung Acara Penyuluhan Ruangguru .............................................. 34 

Gambar 2. 1 Logo Ruangguru ................................................................................................ 41 

Gambar 2. 2 Produk Ruangguru ............................................................................................. 43 

Gambar 2. 3 Struktur Organisasi Ruangguru ......................................................................... 45 

Gambar 3. 1 Diskusi dengan Ruangguru dan Panitia ............................................................. 52 

Gambar 3. 2 Kunjungan Sekolah ........................................................................................... 57  

Gambar 3. 3 Flayer event promosi ......................................................................................... 58 

Gambar 3. 4 Proses pembukaan acara .................................................................................... 59 

Gambar 3. 5 Wawancara dengan peserta ............................................................................... 60 

Gambar 3. 6 Wawancara dengan Kepala Sekolah ................................................................. 60 

Gambar 3. 7 Wawancara dengan Pihak Ruangguru ............................................................... 61 

Gambar 3. 8 Booth Ruangguru............................................................................................... 61 

Gambar 3. 9 Foto bersama setelah acara selesai .................................................................... 62 

Gambar 3. 10 Daftar Hadir Peserta ........................................................................................ 63 


