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INTISARI

Latar Belakang: RS PKU Muhammadiyah Bantul adalah Rumah Sakit
kelas C dengan kapasitas 133 tempat tidur. Bed Occupational Rate (BOR) selama
tahun berkisar 57% sampai 67%. Biaya operasional mutlak dari pemasukan
pasien, sehingga kedudukan konsumen adalah vital dan merupakan pendapatan
dari rumah sakit.

Metode: jenis penelitian observasional research dan survey research
pendekatan cross sectional. Populasi semua pasien rawat inap. Jumlah sampel] 120

orang, T]11 Analicie menooimsalkan Reoraai Tinior

- Leas 4 ALY ddaviltm e diienGll AWl Widl Sadllivi.

Hasﬂ dan Pembahasan: Diperoleh hasil koefisien korelasi 0,755 hal ini
menunjukan bahwa bauran pemasaran (X) berpengaruh kuat terhadap loyalitas
pasien (Y). Persamaan regresi yang didapat
Y= -0,034X1+0,020X2+0, 043X3+O 117X4+0,119X5+0,267X6+0,383X7
Nilai koefisien determinasi (R?) 0,542, ini menjelaskan bahwa secara simultan
bauran pemasaran berpengarvh 54,2% terhadap loyalitas pasien. Nilai F hitung
21,157, signifikansi F 0,000 kepercayaan 95%. Faktor Bauran Pemasaran yang
berpengaruh terhadap loyalitas pasien rawat inap di RS PKU Muhammadiyah
Bantul adalah Bangunan Fisik (4,347, p=0,000) dan Proses (2,320, p=0,022).
Sedangkan untuk variabel price, place, promotion, people tidak berpengaruh
tethadap loyalitas pasien rawat inap di RS PKU Muhammadiyah Bantul yaitu
product (0,354, p=0,724), price (0,287, p=0,775), place (0,47, p=0,639),
promotion (1,633, p= 0,105), people (1,133, p=0,260).

Kesimpulan dan Saran: Faktor bauran Pemasaran yang berpengaruh
terhadap loyalitas pasien rawat inap di RS PKU Muhammadiyah Bantul adalah
Bangunan Fisik dan Proses.

K ata Kunris Rarnran Pamacaran T Arvralitac Daocian



ABSTRACT

~ Background: PKU Muhammadiyah Hospital of Bantul is a type C hospital with
133 bed capacities. Bed Occcupation Rate during the last 5 years is about 57% -
67%. It is a private hospital with operational cost supported entirely from revenue
obtained from patiens.

Methed: The study used observasional and survey method with cross sectional
approach. Population consisted of all in patients. There are 120 respondent.
Analyses test using linier regression.

Result and Discussion: The result of study showed correlation coefficient as
much as 0,755. This meant that marketing mix (X) had very significant
relationship whit patient loyality (Y). Regresion equivalent showed

Y= Y=-0,034X1+0,020X2+0,043X3+0,117X4+0,119X5+0,267X6+0,383X7
Whereas determinant coefficient (R?) 0,542. This implied that patient loyality

simultaneously affected as much as 54,2% to patient loyality. Value of F
calculation was 21,157, F significant was 0,000, reliability 95%. Marketing Mix
factors that influence patient’s decision to reuse in patient service at Bantul
Muhammadiyah PKU Hospital are building condition (4,347, p=0,000) and
process (2,320, p=0,022). The other factors: product, price, place, promotion and
people has not yet been influence in patient loyality in-patient service in Bantul
Muhammadiyah PKU Hospital, product (0,354, p=0,724), price (0,287, p=0,775),
place (0,470,p=0,639), promotion (1,633, p=0,105), people (1,133,p=0,260).

Conclussion: Marketing Mix factors that influence patient’s loyality in patient
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