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INTISARI

Penelitian ini berjudul *“Analisis Minat Beli Konsumen Shampoo
Sunsilk Dan Dove Di Kabupaten Bantul Ditinjau Dari Pengaruh Sikapnya
Setelah Melihat Tklan Di Televisi Dan Norma Subyektif” dimana penelitian
ini bertujuan untuk menganalisis : Apakah ada pengaruh positif keyakinan
konsumen dan evaluasi, baik secara individu maupun secara serentak,
terhadap sikap konsumen untuk membeli shampoo Sunsilk dan Dove. Apakah
ada pengaruh positif keyakinan normatif dan motivasi untuk mengikuti
referen, baik secara individu maupun secara serentak, terhadap norma
subvektif konsumen untuk membeli shampoo Sunsilk dan Dove. Apakah ada
pengaruh positif sikap konsumen dan norma subyektif, baik secara individu
maupun secara screntak, terhadap minat konsumen untuk membeli shampoo
merek Sunsilk dan Dove.

Yang menjadi subyek penelitian ini adalah mahasiswa UMY yang
berdomisili di kabupaten Bantul. Penelitian ini menggunakan Purposive
sampling dengan penyebaran angket secara convenience sampling sebanyak
75 orang responden, dengan ciri-ciri sample adalah orang yang belum pernah
membeli shampoo Sunsilk dan Dove, tetapi yang telah melihat iklan shampoo
tersebut di TV. Alat analisis data yang digunakan meliputi: Analisis regresi
dan koefisien determinasi.

Dari hasil penelitian yang menggunakan alat analisis regresi parsial
menunjukan bahwa semuanya menunjukan hasil yang negatif kecuali pada
keyakinan konsumen terhadap lima atribut shampoo Sunsilk, keyakinan
terhadap konsumen terhadap tiga atribut shampoo Dove, evaluasi konsumen
terhadap tujuh atribut shampoo Sunsilk, evaluasi konsumen terhadap dua
atribut shampoo Dove memperoleh hasil yang positif dan apabila dipadukan
lima atribut shampoo Sunsilk memperoleh hasil yang positif begitu juga
untuk dua atribut shampoo Dove. Hasil koefisien determinasi yang
memperoleh >50% hanya terdapat pada tiga atribut shampoo Sunsilk, terjadi
apabila keyakinan dan evaluasi dipadukan.

Kata Kunci : sikap, norma subyektif dan minat.

vii



ABSTRACT

This research be entitled “The Analysis of Customer Buying Interest of
Sunsilk and Dove Shampoo at Bantul City, Evaluated from The Attitude Effect
after Watching The Advertisement on Television and The Subjective Norm”
where it have an aim to analyze: is there positive effect of customer confidence
and evaluation, both in an individual manner and jointly, concerning customer
attitude to buy Sunsilk and Dove shampoo. Is there positive effect of normative
confidence and motivation to follow the reference, both in an individual manner
and jointly, concerning customer subjective norm to buy Sunmsilk and Dove
shampoo. Is there positive effect of customer attitude and subjective norm, both in
an individual manner and jointly, concerning customer interest to buy shampoo
with brand of Sunsilk and Dove.

The subject of this research is the Muhammadiyah University of
Yogyakarta students who have domiciles at Bantul city. This research uses
purposive sampling by questioner spreading in a convenience sampling manner to
75 respondents, with sample characteristic, the students who have never bought
Sunsilk and Dove shampoo, but have already watched the shampoo advertisement
on television. The tools of data analysis that be used on this research are:
regression analysis and determination coefficient.

From the result of this research using partial regression analysis tool, it
show that all get negative results except at customer confidence concerning five
attributes of Sunsilk shampoo, customer confidence concerning three attributes of
Dove shampoo, customer evaluation concerning seven attributes of Sunsilk
shampoo, and customer evaluation concerning two attributes of Dove shampoo
that show positive results. And if it has been joined, five attributes of Sunsilk
shampoo and two attributes of Dove shampoo will get positive results too. The
result of determination coefficient that gets >50% is just exist at three attributes of
Sunsilk shampoo, happened if the confidence and evaluation have been joined.

Keywords: attitude, subjective norm, and interest.
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