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INTISARI

Tujuan penelitian ini adalah untuk menganalisis pengaruh citra supermarket
yakni dimensi harga, dimensi pelayanan, dan dimensi kualitas produk baik secara
serentak maupun secara parsial terhadap loyalitas konsumen serta
mengidentifikasi dimensi citra supermarket yang paling berpengaruh terhadap
lovalitas konsumen.

Teknik pengambilan sampel dilakukan secara purposive sampling dan
accidental sampling. Teknik analisis data yang digunakan dalam penelitian ini
antara lain: analisis regresi berganda, uji koefisien determinasi (R%), uji koefisien
regresi secara Serentak (Uji F), dan uji koefisien regresi secara parsial (uji t}.

Hasil penelitian ini menyatakan bahwa dimensi harga, dimensi pelayanan, dan
dimensi kualitas produk baik secara serentak maupun secara parsial berpengaruh
signifikan terhadap loyalitas konsumen. Dimensi harga merupakan dimensi vang

paling berpengaruh terhadap loyalitas konsumen.

Kata kunci: Citra supermarket, loyalitas konsumen
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ABSTRACT

The purpose of this research is to analyze the influencing of supermarkets
image to consumer loyalty in comprehensive or individual ways. Supermarkets
image divided into price dimension, services dimension, and product quality
dimension. Besides that, the purpose of this research is to identifying the
dimension of supermarkets image that having a dominant influence.

This research uses purposive sampling and accidental sampling The technique
of data analyze are: analysis of multiple regression, coefficient determinations test
(R?), comprehensive coefficient regression test (F test), and individual coefficient
regression test (t test).

The resuit of this research concludes that price dimension, services dimension,
and product quality dimension in comprchensive or individual ways have a
significant influence to the consumer loyalty. And price dimension is the most
influence to consumer loyalty.

Key words: supermarkets image, consumer loyalty




