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INTISARI 

 

 

Penelitian ini bertujuan untuk mengetahui pengaruh visibility, credibility, 
attraction dan power bintang idola iklan secara simultan mempunyai pengaruh 
terhadap minat beli konsumen pada produk Kuku Bima Ener-G! di Kecamatan 
Sleman.  

Populasi adalah seluruh konsumen Kuku Bima Ener-G! Yang mempunyai 
televisi di Kecamatan Sleman. Pengambilan sampel dengan convenience 
sampling.  

Hasil pengujian menunjukkan bahwa ada pengaruh yang signifikan variabel 
visibility, credibility, attraction, dan power bintang idola iklan secara simultan 
mempunyai pengaruh terhadap minat beli konsumen pada Kuku Bima Ener-G! di 
Kecamatan Sleman. Hal ditunjukkan dengan nilai signifikansi yang berada di 
bawah 0,05 yaitu variabel visibility sebesar 0,035, variabel credibility sebesar 
0,021, variabel attraction sebesar 0,018 dan power sebesar 0,039. R squere 
adjusted sebesar 0,454, hal ini menunjukkan bahwa 45,4% variasi minat beli 
konsumen dijelaskan oleh variabel visibility, credibility, attraction, dan power. 
Sedangkan sisanya sebesar 54,6 % dijelaskan oleh vaariabel yang lain.      

 
Kata Kunci: visibility, credibility, attraction, power dan minat beli konsumen   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 x

Abstract 

 

This research is purposed to detect the influence of the visibility, credibility, 
attraction, and power of the advertisement idol star, simultaneously having 
impact info the purchase intention of the customer to ward the product of Kuku 
Bima Ener-G! in Kecamatan Sleman.  

The population in this case means all of the customers of Kuku Bima Ener-
G! who have the television set in Kecamatan Sleman. The method of taking 
sample is by applying the convinience sampling.  

The result of the research indicates that there is significant impact or 
influence of the visibility, credibility, attraction, and power variables of the 
advertisment idol star, simultaneously having impact to the purchase intention of 
the customer to ward the product of Kuku Bima Ener-G! in Kecamatan Sleman. It 
is referenced by the significant point that is started under 0,05 as the amount of 
visibility variable about 0,035, credibility variable at 0,021, attraction variabel at 
0,018, and power at 0,039. The amount of R squere adjusted at 0,454, it shows 
that 45,4 % of the variation of the purchase intention of the customer is described 
by the visibility, credibility, attraction, and power variables. Where as, the 
amount of the residue about 54,6 % is explained by the other variable.  

 
Key words : visibility, credibility, attraction, power and the purchase intention of 

the customer 
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